ADDATTO

professionalism simplified

Al-Powered

- ADDATTO
AUTONOMOUS Al RELATIONSHIP MANAGER (AIRM)

The Future of Customer Engagement in Financial Services

Financial SLM Driven Agentic Compliant

Enterprise Ready

Every Customer Gets Their Own Relationship Manager.” \

THE CHALLENGE OUR VISION

Financial institutions struggle with:
€ High RM to customer ratio

€ Siloed customer data

€ Low engagement frequency

€) Missed cross-sell & upsell opportunities
€ High operational costs

€ Complex compliance & documentation

PO
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CORE CAPABILITIES

Customer 360° Intelligence
Unified view scross accounts, products,
transactions, interactions & behavior

) Reactive customer service

€ Limited personalization

Financial Advisary & Insights
Personalized advice acroas banking,
investments, insurance & lending
Next Best Action Engine

Identifies opportunities, risks, renewals,
ratention & engagement actions

B B

Autonomous Engagement
Multi-channel communication, follow-ups,
scheduling & customer education

&9

Compliance & Risk Oversight
y checks, regulatory itor
audit trails & policy enforcement

©

Continucus Learning
Leamns from data, feedback and cutcomes
to improve recommendations

&

WHAT IS AIRM?

To create an intelligent financial

Al

(AIRM) is an intelligent,

agentic platfarm !hal understands, advises, engages, and manages

relationship ecosystem where every

proactive, compliant, and
context-aware engagement
at scale.

while ensuring full compliance

and enterprise-grade security.
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f UNDERSTANDS THINKS LEARNS GOVERNS
Q 360" customer Financial 5LM Through autonomous From customer Every action through
contedt ing i i controls
AIRM AGENTIC Al WORKFORCE HOW AIRM WORKS (AUTONOMOUS FLOW)
Atoam of specialized Al agents working 24x7 for your customers
1. CUSTOMER EVENT / TRIGGER

Customer Intelligence

Agent
3 H 360" profifing. segmentation ’ R
Financial Advisory 5 Risk Monitoring
Agent &betwvormmetyals Agent
Gaal based ndvice, @ ° Porttollo, credit & froud
planning & guidance sl itk monitoring
©
Compliance — f AIRM 4 Engagement
Agent @. Orchestrator ® Agent
Sunabiity. regulotory i [Agentic Al) QLS —
chacis & mnditabiitty fellow-ups & reminders
..HI e
Opportunity Discovery @ E Portfolio Manitoring
Agent ./ Agent
Crods-sell. upsell & \_ Perfermance traching,
wallet share growih = revatancing & alerts
Retention & Loyalty
Agent

Churn prediction. loyalty
programs & win-back

Transaction, inquiry, login, life event, market change:

N

. CUSTOMER INTELLIGENCE AGENT
Collects context from internal & external sources

3. FINAMCIAL SLM ANALYSIS
Uneberatands, reasons & generates insights

. RISK & COMPLIANCE VALIDATION
Erures suitability, pelicy & regulatory complisnce

. NEXT BEST ACTION DECISION
Selects optimal action for customer

-3

. AUTONOMOUS ENGAGEMENT
Exocutes across praferred customar channel

»*

-

. CONTINUOUS LEARNING
Fesdback loop to improve future cutcomes

OBRAIR CION N - BC)

ENTERPRISE ARCHITECTURE

DATA SOURCES INTEGRATION LAYER
M core Banking ) AP & Connecton
[ES toansscards wr=7

o Event Streaming
i Imestmants = L2 Hafia)
@ Insurance E ETL/ ELT Pipalines
&, ooy Crannets [£]  Reab-time Data
“¥  npestion
Extarnal Dota
(20 (it Bunmm, (@ Webhoaks & SDKs

Marked, KYC, mte.)

® RBAC & Accirss Control

@ Encryption (A1 Rest & In Tranait)

DATA & INTELLIGENCE LAYER AIRM INTELLIGENCE LAYER

Customer Data Lake
Financial 5LM [Damain Specific]

Financial Data Warehouse
EE RAG & Knowledge Retriaval
Knowledge Graph Reasoning & Inference Engine
Vector Database e AL pradsionk

Workfiow & Orchastration

@O ®MMm

Document Repesitory

ECI®

Analytics & Prediction Models

‘GOVERNANCE, SECURITY & OBSERVABILITY LAYER

At Tralls & Logging (_@D'l Data Masking & Privacy

=

4‘9’ Madsl Monitaring § Drdt Datection

ENGAGEMENT LAYER ENTERPRISE SYSTEMS
[ Mabie app Tl Core Banking Systaens
2 wenspe 52 cAM/ Salesfores
(S inisiy i B ossms
g wernvm @ Treasury Systems
A i B insurance Patforms
& Hurman RM intertace

@} Compliance Systams

U Explanabies) () Humesein-the-Loop

o =0
BANKING WEALTH T LENDING / NBFC CAPITAL MARKETS [raay) n[[]ﬂ
« Relatiornhip Managerment = Portialia Reviews Py ; o Cragit — 30-50% 15-30% 20-35%
* Customes Advisery * investmant Aesearch Remewes) InteSigance + Collaction Intsgence + Research Ditribution Hilis Ctiobar N Hrpraéamentin
Engagement Cross-sefl Canversion Customer Retention
* Gross—sell & Upsel + Gasl-based Planning Clairma Ausistarcs + Delnquancy Prediction  «  Porifalia Anolytics S
P .
* Loan Recommendstions * Market Intoligance ik Prsiing « Portiolio Rigk Monltoeing ~ + Rtk & Exposisn Alarts n ] ‘ls}} @
+ Account Hualth Moritoring  » Client Reporting Cusstomee Retention + Customes Engagerment o Advieory Asustance 40-60% 25-45% 40-70%
Improvemant in Reduction in Fastor Comphance
RM Productivity Operational Costs & Audit Readiness

SECURITY & COMPLIANCE DEPLOYMENT MODELS IMPLEMENTATION ROADMAP

(8 Enterprise Grade Security |AES-256, TLS 13) c
i s - ) Y
(@ Zero Trust Architoctise :A j (5 :‘-_Dl ey '9‘ — S:{:I‘ _— = r_c,:: | —» EQ:J
) Rote Batod Accoss Cantrol & MFA il L h @ ¥ et v L i
) sy & o o 1. Dinc: 2. D on 3. Financlal SLM &, Agent 5. Fil &, Enterpri
OH-PREMISE PRIVATE CLOUD WYBRIDCLOUD  SOVEREMGN CLOUD . Dincower ta ntegration . ot . Enterprive
B]  Regustory Comatisnce (RBL SEBI, IRDAL
@ FATE OGP0 27600 For barks & P rgulited Besusaad Fot rlata maidency 5 Aasess & Fabric Setup Deployment Darvelopment Refout Rollout
! 5 Fnancial " & (2 Weehs) {4 Woolas) 14 Wooks) 14 Whankea) 12 Weeds) {4 Woeka)
53 Full Auditabity & Explo ki govamment inanc enterpeiss regalatory
instinaions Institutions model reguiramants.

/8

WHT ADIATTOT - Financisl SLM

Hathe

Domain-Specific
Intoligence

Agentic Al
Froimenork

Entarprise
Govrmance

Total Duration: 16 - 20 Weeks

The future Relationship Manager will not be replaced by Al.

API-FimL & Lowsr TCO &

L p—— Faster ROI

The future Relationship Manager will be AMPLIFIED by Al.

www.addatto.com
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ADDATTO

professionalism simplified

/

EXECUTIVE SUMMARY

Addatto AIRM is an intelligent, agentic platform that

Al-Powered

understands, advises, engages, and manages customer

relationships aut

ADDATTO AUTONOMOUS
Al RELATIONSHIP MANAGER (AIRM)

The Future of Customer Engagement in Financial Services

“Every Customer Gets Their Own Relationship Manager.”

Financial SLM Driven | Agentic | Compliant | Enterprise Ready

a

®

y—delivering per

experiences while ensuring full compliance and sec

&)

urity. UNDERSTANDS THINKS ACTS LEARNS GOVERNS
360" customer view Financlal SLM workflows Ci laarmns Every action Is compBant,
across all financial reasoning for accurate and proactive and impraves with explainable and
relationahips insights & declsions. engagement avery Interaction fully traceable

o High RM-to-customer ratio & limited scale

e Siloed customer data across systems

oum

&

e Missed cross-sell & upsell opportunities
° Manual processes & high operational costs
9 Complex compliance & documentation

0 Reactive customer service

] d

y &

SO

Ul

¥ —

&
30-50% 1t

Higher Customer
Engagement

S

anoll

Increase in
Cross-sell Conversion

15-30% *

HEEEN Customer ° Financial 5LM trained on 100M+ domain
( | Intelligence ! for deep financial unch rdlin
- Engine =
- ing 24
Financial ° Multi-agent Al workforce operating 24x7
| Advisory 2 L ;
A[RM Engine 0 Real-time ytics for p
) Connickiarnel
Autonomous Al
Hastionsivp @ Enterprise-grade security & compliance
Manager
Next Best <
Plug-and-play i 1 with core
Auton n Action ° 9 PES " a
; Engi
oo & Hu the-loop with full explainability
= @ Sscatable, secure and future-ready architecture

Agentic

Wnrk.ﬂm AIRM empowers institutions to deliver
Edghe O smarter engagement, better decisions,

and stronger relationships at scale.

MEASURABLE BUSINESS IMPACT

o>
o3 o4 S
20-35% *  40-60% *  25-45% ¥  40-70% t
Improvement in Improvement in Reduction in Faster Compliance
Customer Retention RM Productivity Operational Costs & Audit Readiness

KEY USE CASES AIRM ARCHITECTURE OVERVIEW

BANKING
nelmuhup mansgement, customer advisary, portiolio monitoring,
ions, account haalth

WEALTH MANAGEMENT
Portfolio reviwes, investment research, asset allocation,
market Intelligance, chent reperting

Q@

INSURANCE
Palicy ion, renevwal
risk profiling, customer retentian

&

LENDING / NBFC

]

i} Credit . collection B preiction,
portlollo risk monitoring, customer sngagemant
A7 CAPITAL MARKETS
0] vestor resaarch di portfolio analytics,

riak & anposure atarts, advisery assistance

o .._;, i
DATA SOURCES INTEGRATION DATA & AIRM I IGENC‘E M 1
LAYER INTELLIGENCE LAYER

Core Banking Financial S1M

Syaterns 7 APk & Connactons g P o {Domein Spocific) D Sathe Abp
o
S CRM/ Channeis @), #aos Knowiecge ES  webreomat
By Evert Strmari
ammm*ﬂaﬁ”*gmm i K
Warshouse Rossoring & Inforence @ Whatshpp
"V‘m Investments Q,:’ TReak-time ETL Engine
all o Q) Vaice / IVR
" 2?:3 Herwiedgs Geaph & Agantic Al Framework
@ Insurance no} Webhooks & SDKs B Emai/sMs
@ Extemal Data @ el (u}
(Eredit Bursaw, Securs Data A el T ok
Markat, KYC, et} @ Behwine Document Ropasitory m Models 3 /% ibariace

WHY CHOOSE ADDATTO AIRM? GOVERNANCE, SECURITY & COMPLIANCE DEPLOYMENT MODELS

ADDATTO

professionalism simplified

Financigl SLM
Native

+/ Domain-specific Financial SLMs @ @ :?:l Q
+" Proven expertise in financial services
RBAC & Access Encryptian Awudit Trads & Data Masking -~ i
W Agentic Al for autanomaus operations Contral (AES-256,TLS 13) Logging & Privacy I.Ili LI') \_Jf] @j
/ Enterprise-grade security & g
% 0 ON-PREMISE PRIVATE CLOUD HYBRID CLOUD  SOVEREIGN CLOUD
\/ Faster time-to-value with pre-bullt accelerators n} @ For banks & For regulated Recommended For data residency
. 4 financial antorprise & rogulatary
Scalable architecture with low TCO i y ; e
&/ Sca architecture with low Explainable A1 Humar-in-the-Loop  Regulatory Compliance ntiiiian Tnetliurtione el rapumaets
DA Approval [RBL, SEBI, FATF, GDPR, o
150 22001)

API-First &
Easy Integratios.

Enterprise
Governance

{2 Agentic Al
O( Framework
v

l] Lower TCO &

Faster ROI www.addatto.com
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/I/ ADDATTO | INDUSTRY TRANSFORMATION

professionalism simplified The Evolution of Relationship Management in Financial Services

ADDATTO Autonomous Al Relationship Manager (AIRM)

Al-Powered Financial SLM Driven Agentic Compliant Enterprise Ready

“Every Customer Gets Their Own Relationship Manager.”

THE EVOLUTION OF RELATIONSHIP MANAGEMENT

TRADITIONAL BANKING DIGITAL BANKING Al ASSISTED BANKING AUTONOMOUS RELATIONSHIP BANKING
Human-Centric Operations Channel-Centric Operations Human + Al Collaboration Al-Driven Parsonalized Engagement
D 1 i [E) 1,'
) © © s

Branch based Digital channels emerge Al for insights A Al Relationship M
Relationship driven Siloed customer data M productivity tools 360" real-time customer intelligence
Manual processes Basic automation Predictive analytics Proactive, hyper-personalized engagement
Limited customer view Product centric approach Assisted recommendations Autonomous workflows & actions
Reactive angagement Periodic engagement Improved personalization Conti learning &

Outcomae: Limited Scale Outcome: Improved Reach Outcome: Smarter Decisions Outcome: Intelligent at Scale

High Cost | Low Efficiency 5till Fragmented & Reactive Better Engagement ive | i ]

. T
Rising ions for lization & instant service rd(_Q\:_(‘)\ D/D\ﬁ] g% ,'.-’Q‘-,g‘[[

@ Explosion of data across digital touchpoints . - *
0, pe
@ Advancements in Al, Financial SLMs & Agentic workflows 78% 67% 60 - 80 % 30-‘50 % $1 .3 Trillion
- - - -
@ y push for , faimess & ili of customers expect of banks say Alis a top of ralationship manager incroass in cross-sell value at stake for banks
: — personalized experipnces pricrity for theie digital tasks can be augmented conversion possible that fail to modernize
@ Need for e from thelr financial transformation. or eutomated By Al with Al-driven their engagement
@ Competitive pressure from FinTechs & Digital Natives institutions. - Mekinsey ~ Deloitte personallzation. medel by 2030,
= Accenturs - BCG - IDc
INDUSTRY PAIN POINTS TODAY HOW AIRM DRIVES TRANSFORMATION
{6 CUSTOMER *  Generic communication é} 360° customar intelligence DELIGHTED CUSTOMERS
L *  Low engagement frequenc &, Hyper-personalized eutreach R34 Stronger relationships,
@1 =l e _ 9 % » ;‘. nv i 2 A » higher satisfaction
* Long response time = y loyalty
/\;! REVENUE *  Missed cross-sell / upsell opportunities (@ Next Best Action recommendations - REVENUE GROWTH
. [m% GROWTH *  Low product penetration » 2, Proactive epportunity discovery » x@ Higher wallet share,
5 s-soll &
*  High chumn & attrition &) Lifecycle based engagement koo

upsell conversion

OPERATIONAL *  Manual processes & follow-ups /%, Autonomous workflows EFFICIENCY & SCALE
EFFICIENCY * Siloed systems & data » &, Task automation & archestration » i Lower cost-to-serve,
[Rwle] higher productivity,

*: 1 Ha R werkdope! @' RM productivity magmentation scale without inear cost
z Embedded i B bili STRONGER GOVERMANCE
Sl Audit trails & explainable Al » @ Lowar compliance risk.

2 audit ready,
* Risk of non-compliance il Real-time risk monitoring

regulatory confidence

BATAE * Fragmented data

INSIGHTS

Limited customer visibility ))
*  Slow decision making

COMPLIANCE & * Complex regulations
RISK * Documentation burden ))

Unified data fabric BETTER DECISIONS
i o ytics & predicti >> ﬁ} Data-driven strategies,

faster insights,
better outcomes

&30

Al-powered decision intelligence

TRANSFORMATION ENABLERS WITH AIRM

.f%. I % é?é, }:{ / @ THE FUTURE IS AUTONOMOUS

FINANCIAL SLM AGENTIC Al REAL-TIME DATA AUTONOMOUS OMNICHANNEL ENTERPRISE ﬁﬁﬂﬁﬁ
INTELLIGENCE WORKFORCE FABRIC WORKFLOWS ENGAGEMENT GOVERNANCE
Institutions that embrace
Damain-specific modls Specialized Al agents Unifind, gavarnad. Encto-end sutomation Consistarrt exparionce Security, privacy, Autonomous Al Relationship
trained on financlsl that plan, deside real-tima data powaring of engugemant, acrons mokbilo, wab, compliance & Managemeant today will lead in
knewledge for sccurate, and act autonemausly 360" customer servicing, racommendations amall, chat, voice explainability bullt s
: 2 : = _ customer trust, loyalty, efficiency
campliant respondes across funetions. intefligence. & follow-upe. & branch, into every sction.

and sustainable growth tomorrow.

THE TRANSFORMATION IMPACT
@ Stronger Smarter /«7' Higher 7 Operational Risk & Compliance === Future Ready

Relationships Engagement UUU Revenue Excellence Assurance Enterprise

é ADDATTO Financial SLM Agantic Al erprise AP1-Firet & Proven www.addatto.com

Mative Framework . ity Easy Integration Financial Services
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CURRENT INDUSTRY CHALLENGES

Why Financial Institutions Need Autonomous Al Relationship Management

ADDATTO

professionalism simplified

/e

ADDATTO Autonomous Al Relationship Manager (AIRM)

Al-Powered

“Every Customer Gets Their Own Relationship Manager.”

+  KEY INDUSTRY CHALLENGES -

1. CUSTOMER ENGAGEMENT 2. REVENUE & GROWTH 3. OPERATIONAL 4. COMPLIANCE & RISK 5. DATA & TECHNOLOGY
CHALLENGES CHALLENGES CHALLENGES CHRLLENGES CHALLENGES

2R hie

Financial SLM Driven Agentic Compliant Enterprise Ready

: T e i Yet, traditional relationship management models
Financial institutions operate in a complex and

rapidly evolving environment. struggle to keep up with rising customer expectations,

regulatory demands and operational pressures.

—
— 2%

©

® Low engagement frequency
® Generic communication

® Lack of personalization

@ Limited real-time support

® Siloed customer interactions

® Missed cross-sell & upsell
opportunities

® Low product penetration

High customer churn

@ Limited wallet share growth

High RM to customer ratio °

Manual processes & follow-ups
Muitiple tools & systems

Data fragmentation & silos

Complex and changing
regulations

High documentation burden

Inconsistent suitability
assessments

® Siloed data across systems
® Poor data quality & consistency
®  Lack of unified customer view

® Legacy systems & integrations

@ High operational costs i - i
® Inability to identify next IR $ Pikelnan-complance @ Limited analytics capabilities
® Cu ct 24x7, : g 2 : h : i
stomers expe: best opportunities ® Time-consuming reporting ®  Audit & reporting difficulties ] = ;
instant & proactive service ad atn ® Inability to derive real-time
. ocumenta
@ Reactive rather than @ High penalty & reputational insights
proactive approach riak

Result: Poor customer

Result: Revenue leakage &

Result: Low productivity &

Result: Increased compliance

Result: Poor decision making

experience & low loyalty reduced customer lifetime value high cost to serve costs & regulatory risk & limited agility
+ THE IMPACT OF THESE CHALLENGES -
00o ™M\ O r = i
Zay Iz ) O <= R

70%

of customers feel
financial institutions

20-30%

revenue potential
is lost due to missed

40-60%

of RM time is spent on
manual tasks and data

60%+

of compliance teams
report increased

* ({0

85

of data in financial
institutions is siloed

15-25%
annual customer
churn in banking

den't understand cross-sell & upsell gathering. regulatory burden. across systems. segment.
their needs. opportunities.
- Accenture = McKinsey - Deloitte - KPMG =ipc = Bain & Company

CONSEQUENCES IF CHALLENGES PERSIST

WHO IS AFFECTED?

Declining customer satisfaction Increased compliance risk Oh @
and loyalty and penalties . II
P Loss of market share to digital Slow decision-making
]|||| el FTach £ iy Retail & Private MBFCs & Insurance
£=S M IR podcrgiing Banks Lending | i Compani
‘\.\ Reduced revenue growth O L. Inability to scale personalized .
and profitability i ?ﬂ engagement /’\/,l OO O
pal [I-[I-[!ﬂ C ——)
Higher operational costs 8 o Loweremployee productivity
and inefficiencies 5‘3 el Wealth Management Credit Unions & FinTechs &
Firms Co-operatives Digital Banks

These challenges demand a Smarter, Autonomous AIRM is built to transform these challenges

ADDATTO

»

x
(o=

and Al-Powered Relationship Management Platform. into opportunities.

Financial SLM Entarprise Proven in

Grade Securlty

Complinnt &
Audlt Ready

{b, AP1-First &

3 Eosy Integration [.‘3{

ADDATTO

profussoninn smpified

www.addatto.com

é‘"‘t‘ Agentic Al

Framework

& %

E

Mative Financlal Services
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THE BUSINESS IMPACT
OF CURRENT PROBLEMS

The Hidden Cost of Traditional Relationship Management
ADDATTO Autonomous Al Relationship Manager (AIRM)

ADDATTO

professionalism simplified

/

Al-Powered Financial SLM Driven Agentic Compliant Enterprise Ready
"Every Customer Gets Their Own Relationship Manager.”
THE REALITY TODAY THE RESULT
An average / . \
Relationship Manager Y I ?
manages e 9 i *

300 - 1000 REACTIVE MISSED CUSTOMER HIGH REDUCED CUSTOMER

customers CUSTOMER SERVICE OPPORTUNITIES ATTRITION OPERATIONAL COST LIFETIME VALUE

across multiple products, Customers reach out High potential Poor engagement Manual processes, Lower loyalty, lower

channels and geographies. anly when they have cross-sell, upsell and leads i and product holding and

a problem or need. wallet share app i itching to i Ineffici Increase reduced long-term

are lost, servicing cost. praofitability.

QUANTIFYING THE IMPACT ON FINANCIAL INSTITUTIONS

OPERATIONAL COST
INCREASE

25-45%

higher cost due to manual

ilo

REVENUE
LEAKAGE

20-30%

of potential revenue
is lost due to missed

(I I
@b
CUSTOMER
ENGAGEMENT GAP

50-70%

of custormners are

RM PRODUCTIVITY
LOSS

40-60%

of RM time is spent on

COMPLIANCE & RISK
EXPOSURE

60%+

of compliance teams report

CUSTOMER CHURN
RATE

15-25%
higher churn in segments

semi-active or manual tasks, reporting processes, follow-ups increased regulatory burden with low engagement

inactive. engagement & and data gathering. and multi-channel and audit findings. and personalization.
recommendations, management.
INDUSTRY-WISE IMPACT OF CURRENT CHALLENGES
O
T WEALTH CAPITAL
I'l | BANKING @ INSURANCE I:I.Dﬂﬂ MANAGEMENT LENDING / NBFCs MARKETS
*  Low CASA growth * Low policy renewal rate # Inability to scale advice = High delinquency & NPA risk s Low investor engagement
* Low cross-sell conversion # Limited cross-sell of riders = Low AUM per relationship + Inefficient collections * Delayed research delivery
s High dormancy in accounts = High claim servicing cost = Delayed market insights * Low repeat borrowing * Low advisory penetration
® High cost of customer service = Low customer retention = High client reporting effort * High credit risk exposure = High operational cost
Impact Impact Impact Impact Impact
Lower profitability Revenue loss and Slower growth and Higher credit losses and Lower client acquisition
and weakened customer increased acquisition reduced share of wallet lower portfolio quality and reduced trading
relationships costs volumes

OVERALL BUSINESS IMPACT

i

REVENUE AT RISK

15-30%

of total addressable
revenue is at risk due
to inaction.

wOwW
e
CUSTOMER SATISFACTION

20-40%

lower satisfaction due to
poor experience and
slow response,

¥ COST TO BUSINESS

30-50%
increase in cost-to-serve
due to inefficiencies and

‘manual interventions.

KEY TAKEAWAY

/ Current challenges are not just operational problems—

they are business growth blockers.
é ADDATTO

Without intelligent automation and proactive engagement,
financial institutions will continue to lose revenue,
customers and market share.

Financial SLM
Native

Agentic Al
Framework

Entarprise

Grade Security

I

RISK & COMPLIANCE

High
higher risk of non-cempliance,
penalties and reputational
damage.

PRODUCTIVITY LOSS

40-60%
productivity lost in
manual tasks and
non-revenue activities.

THE PATH FORWARD

AIRM transforms these challenges into opportunities

gl Al, Financial Intellig
Agentic Workflows and Real-Time Engagement.

Better Engagement. Higher Revenue.
Lower Cost. Stronger Relationships.

API-First & =] Compliant &

Proven in
) Financlal Services

[

LONG TERM IMPACT

Significant
reduced custemer lifetime
value and long term
profitability.

© Addaotte A Righs Resarved.

www.addatto.com

) Easy Integration
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ADDATTO

professionalism simplified

/e

Al-Powered

DIGITAL RELATIONSHIP MANAGERS
CAPABLE OF:

/ N Understanding Customers
Creates a 360° unified
. view using rich data &
— deep financial context.

Menitoring Behavior
Continuously tracks

\ s transactions, preferences
- & life events in real-time,

Identifying Opportunities
Detects cross-sell, up-sell,
renewal, investment &
financial wellness
opportunities.

Managing Compliance
Ensures suitability, KYC/AML,
regulatory adherence &
policy compliance.

Engaging Proactively
Delivers personalized
communication across
channels at the right time,

AT ENTERPRISE
SCALE

24x

§°a Financial SLM Driven
A

Every Customer Deserves
Personalized Financial Intelligence

Addatto AIRM creates:

Digital Relationship Managers
Compliant

X Agentic

KNOWS THE CUSTOMER
Deep financial &
behavioral understanding

Enterprise Ready

THE RESULT

HAFPPIER CUSTOMERS

ENGAGES THINKS | Personalized experiences
PROACTIVELY INTELLIGENTLY \\ : /' that build trust & loyalty.
Right message, . Al reasoning with
right time, right Financial SLMs

channel

A4

ADDATTO AIRM

Digital Relationship

. &

.\ MORE REVENUE
J Higher cross-sell, up-sell
& wallet share growth.

LOWER COSTS
Automation reduces
manual effart &
servicing costs,

Manager - o
e 0 b STRONGER COMPLIANCE
T ACTS Every action is monitored,
STAYS COMPLIANT \
e . ® AUTONOMOUSLY i ; explainable &
Uit Incomprance, Executes best actions audit-ready.
audit trails &

LEARNS CONTINUOUSLY

governance

Improves with every
interaction & outcome

through agentic
workflows

BETTER DECISIONS
Real-time insights for
smarter, faster &

data-driven decisions,

72N

4 ALWAYS ON.

&% ALWAYS FOR YOU.

HOW ADDATTO AIRM DELIVERS PERSONALIZED FINANCIAL INTELLIGENCE

5

DATA UNIFICATION
Brings together data from
muftiple sources into a
single customer view.

Al UNDERSTANDING
Financial SLMs analyze
context, behavior &
financial intent.

)
G

AUTONDMOUS ACTION

> -

@

OPPORTUNITY DISCOVERY
Al identifies the next best
actions & opportunities
in real time.

Agentic workflows execute
actions across systems
and channels.

>

= il
PROACTIVE ENGAGEMENT

Personalized outreach via
preferred channel with
relevant offers & insights.

OUTCOME & LEARNING
Results are measured
and the system learns
to get better every day.

POWERED BY KEY CAPABILITIES WORKS ACROSS INDUSTRIES
e
i

Financial Small Language Modals (SLMs)
Dormain-trained for banking, insurance,
ivestments, compliance & risk.

Agentic Al Framework
Autonomous agonts collaborate
to achiove customer outcomes,

Real-Time Analytics
Instant insights from transactions,
behavier & market dats

Enterprise Integrations
Seamless connectivity with core
systems & channels.

80e
BUSINESS IMPACT aen
AT ENTERPRISE SCALE 30-50%
Increase in Customer
Engagement
// ADDATTO WTELLiGENT
professonalinm simgitied Understand deeply

@3
SO . S
@

©} 360" Customer Intelligence Bahavior & Risk Monitoring

Financial Advisory & Planning Portfolio & Woalth Insights
Next Best Action Engine Compliance & Suitability Checks

Product &

Customer Lifecycle Management Multi-Channel Engagemant

®BRERQB

g BANKING
., Strongor higher &
INSURANCE

/J WEALTH MANAGEMENT
oIl Personalizedt advice & portfolic grawth

anoll

Better retention, cross-sell & claims support

LENDING / NBFCs
Srmarter lending, collections & risk managemsant

CAPITAL MARKETS
Investor engegement & advisory micellence

A T Q Cl
Al r_/ Cy 3
15-30% 20-35% 40-60% 25-45% 40-70%
Increase in Improvement in Improvement in Reduction in Faster Compliance
Cross-sell Conversion Customer Retention RM Prod ity (o] i Costs & Audit Readiness
°g® PROACTIVE O personatizeo COMPLIANT SCALABLE Every Gustomar:
0.0 Engogessdy TX, Serv individusly Oarts rasgonbly P oo enbesnty Their Own Relationship Manager.
Always.
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/& aooarro WHAT IS ADDATTO AIRM?

pratedionsfom piiag Autonomous Al Relationship Manager

he Future of Customer Engagement in Financial Services

Al-Powered | Financial SLM Driven | Agentic | Compliant | Enterprise Ready

“Every Customer Gets Their Own Relationship Manager.”

THE PROMISE Addatto AIRM is an Autonomous Al Relationship Manager that understands customers deeply,

f Deliver personalized thinks intelligently using Financial SLMs, acts autonomously through agentic workflows, and
‘ ' financial intelligence engages proactively across every channel while ensuring compliance and governance.
and proactive service = B T 2 5 2 ot
It enables financial institutions to build stronger relationships, uncover opportunities,

for every customer,

24x7 at anterprise scals. reduce risk and grow profitably.

ERSTANDS AIRM THINKS
Financial SLM reasoning + domain
knowledge + real-time context

AIRM DELIVERS

7 2 WHO YOU ARE , PROACTIVE ENGAGEMENT
. 360" customer profile including < .\\. | Anticipates needs and reaches
\ - demographics, life events, goals > =Y ., out at the right time with the
& preferences. i i i = right offer or advice.
’ " y -,
WHAT YOU DO AIRM UNDERSTANDS ; AIRM ACTS
Unified data + intelligance 1 . Autenomous decisioning , RELEVANT OPPORTUNITIES

Accounts, transactions, spending
patterns, digital behavior &
engagement history,

+ behavioral insights

& workflow execution d Identifies cross-sell, up-sell,
¥ with human oversight / 5 L
ik A renewal, retention & investment

opportunities.

WHAT YOU HAVE
E, Assets, liabilities, investments,

Insurance, credit exposure &

RISK & COMPLIANCE
. Real-time risk monitoring,
‘® suitability checks, KYC/AML

relationships.
adherence & policy compliance.

WHAT MATTERS TO YOU

n Fisk appetite, financial gosls, - . . 7 _ EFFICIENCY AT SCALE
life stage needs & future . L) ™ @ Automates repetitive tasks,
aspirations, AIRM LEARNS AIRM GOVERNS streamlines workflows and
Conitace iy fr B R Comliance, auditability boosts RM productivity.
interactions, outcomes / :
HOW WE CAN HELP & fesdback .. e s & emarprise-grade
sy | Maads, gaps, apportunities Swmance BETTER OUTCOMES
=Lt (¥ ” M- o
and the right next best actions : mt Higher customer satisfaction,
tailored for you, AIRM ENGAGES loyalty, wallet share and
Proactive, perscnalized long-term lifetime value.
engagement across
all Ehannels

THE AIRM ADVANTAGE - WHY IT IS UNIQUE

FINANCIAL SLM NATIVE n AGENTIC AUTONOMY 360" INTELLIGEMCE (_? REAL-TIME INTELLIGENCE TRUST & GOVERNANCE ENTERPRISE READY
Built specifically for IEI Al agents that plan, ‘Combines structured, O<o HO) Livedsata, event-driven Expilainable Al, human-in- Seamless integration,
financial services decide, act and unstrectured and o insights and predictive the-loop, audit trails and scalable architecture
language, products adapt with minimal external data for analytics for timely enterprise security built-in. and configurable
and regulations. human intervention. complete context, actions. workflows.

WHAT AIRM CAN DO HOW AIRM WORKS - AT A GLANCE
& Understand customer needs and life events. m
& Monitor behavior, portfolic & risk in real-time e 3> ©f > - @ @ > {:’:?‘i)
e— . A

& identify next best action & cpportunities

@ Deliver parsonalized financial advice & offers Data Ingestion Intelfigence & Decision & & Cutcomes &
fram multiple Undlerstanding MNext Beat Action Exscution Aerose Channels Continusous
@ Automate follow-ups, reminders & servicing sources (Financial SLM) (Agentic Al) ( i (mni I Learning

& Ensure compliance & regulatory adherence

@ Escalate to human relationship managers when needed SAMPLE USE CASES

& Leamn and improve with every interaction ﬁlﬂu:l ﬁﬁ] ® Em

BANKING INSURANCE WEALTH MANAGEMENT LENDING / NBFC CAPITAL MARKETS
» Relationahip Mgert. + Policy Rocommendations = Partfolio Advisory + Credit Assessment + Invester Communication
= Portholio Monitosn =+ Renewal Inteligence = Irwestment Insights » Collection Intelligenc = Resaarch Distribution
DATA IT SEES, INTELLIGENCE IT CREATES. ; ¢ P Y 4 L8 ey e
= Loan Recommendations + Claims Assistance = Goak-based Planning * Definquency Prediction * Market Alerts
» Croas-sell & Upsell + Risk Assessment + Market Intelligence + Customer Retention + Client Onboarding
Transactions Irvestments
Aot AEcihe AVAILABLE 24x7
BUSINESS IMPACT AT ENTERPRISE SCALE ACROSS ALL CHANNELS
Digital Behavier Ingurance I Mobile App
Polic :
i Gl /f ('N @ ) Web Portal
+ il Sl [ e © Whatsapp
Documents Loans & E Email
Byl g i 30-50% 15-30% 20-35% 40-60% 25-45% 40-70% Q Voice/ IVR
Extormal Data Customer Increase in Increase in P in P in ion in Faster Ci £, Branch / RM Desk
(Market, Grosit Interactions Customer Cross-sel| Customer RM Productivity Operational & Audit @ Chatbot
Busrenu, Nows) Ei i 5
C Costs Readiness @ Call Center

" Financ e " P -First & - Compl a~ oven |
ADDATTO :_' et {0 ; ; Ens . API-Fist & Complinnt & / Proven in SR A e

afnedd Eamy Integration Aodnt Ready b 8] inanclal Services
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24x7
Addatto Autonomous Al Relationship Manager (AIRM) e

//A Apparto  CORE PLATFORM COMPONENTS 7,

pmfe ssionalism simplified

Al-Powered Financial SLM Driven | Agentic | Compliant Enterprise Ready ode
[ ]

. . . ENTERPRISE SCALE
Autonomous Al “Every Customer Gets Their Own Relationship Manager.”
Relationship Manager @

Addatto AIRM is built on a powerful combination of intelligence, automation, data and governance SR conptlakes

AIRM

components working together to understand customers, anticipate needs, act autonomously
and deliver measurable business outcomes. /\/"
il
BUSINESS IMPACT

« THE AIRM CORE ARCHITECTURE -

1. CUSTOMER INTELLIGENCE LAYER 2. FINANCIAL SLM INTELLIGENCE LAYER

Builds a 360° real-time view of every customer Domain-trained Financial Small Language Models
using structured & unstructured data. that understand financial context deeply.
<7\, * Unified Customer Profile | / S Financial Understanding
/ . Y+ Behavior&P Analysi = / % Intent Detection
i \\‘»._ e 4

.

.

- | = Life Event Detection Product & Paolicy Knowledge
\ J« Segmentation & Clustering

Regulatory & Policy Awareness
= _,/ « Relationship & Household Mapping Natural Language Interaction (NLU)

.

4. WORKFLOW AUTOMATION LAYER

| |

3. AGENTIC Al LAYER

A network of specialized Al agents that think, @ ® ih jo—o Turns intelligence inte action through autonomous
decide and collaborate to get things done. | A R M workflows and orchestration.
/ e i '\\ . Muhi-Ag‘ent Framewar!{ Autonomous Al = Next Best Action Execution
/ \ = Goal-Oriented Reasoning \ Relationship = Task Orchestration
[l = Collaborative Decision Making Manager = RPA E System Automation
b = Adaptive Planning = Case Management
! * Human-in-the-Loop Oversight . lation & ion Handling

5. DATA & INTEGRATION LAYER \ 6. GOVERNANCE & TRUST LAYER
E 9

Secure, real-time data connectivity and unified @ Embedded ce, ity and
data fabric across enterprise systems. across the entire platform.

o + Pre-built Connectors & APis /,-"_ "‘-\ *+ Role Based Access Control
@» . -+ Real-time Data Rsreaming / + Data Privacy & Encryption

\I
Vﬁ + Data Normalization & Enrichment |I |+ Compliance & Regulatory Rules
he‘& /= Adister Data Management '\ _.’I = Audit Trails & Explainability
« Euent Driven Architecture e * Model Monitoring & Ethics

+ HOW THE COMPONENTS WORK TOGETHER -

{ \ \ { \ \
_— = é =5 | — IQI | —> — | — J
DATA INGESTION INTELLIGENCE AGENT DECISICNING ACTION EXECUTION ENGAGEMENT LEARNING & OPTIMIZATION
Data is ingested from Financial 5LMs understand Al Agents reason, plan and Warkflows execute tasks Py lized i i Conti learning from
multiple internal & external context, intent and decide the best actions across systems & channels happen across the right outcomes improves future
sources in real-time. customer needs. for each customer, autonomously. channel at the right time, decisions,
KEY CAPABILITIES ENABLED TECHNOLOGY FOUNDATION
Al/ML Financial SLMs, Machine Leaming, Deep Learning,
( | @j C-\ /\/ & NLP, Predictive Analytics
vy )l
360° Custamer Proactive Need Personalized Advice  Cross-gell / Up-sell Risk Menitoring
Intell il & chati Optimizati & Alerts

APils, Webhooks, Kafka, Microservices,
Event Streaming

INTEGRATION

Containerized, Scalable, Highly Available,
Multi-cloud / On-premise

CLOUD & INFRA

DATA Data Lake, Data Warehouse, Knowledge Graph,
Vector DB

Portfolio& Wealth ~ Compliance &  AutomatedFollow-ups  Customer Retention  Reporting & . Zero Trust, Encryption, IAM, DLP, Threat

Detection

Monitoring Suitability Checks & Communication & Loyalty Insights SECURITY

BUSINESS IMPACT DELIVERED
o% 30 309 e g
2% 30-50% /;ﬁ 15-30% ) 20-35% @ 40-60% @% 25-45% @ 40-70%

]
Increase in Increase in Improvement in Improvernent in Reduction in Faster Compliance
C C Il Conversion Customer Retention RM Productivity Operational Costs & Audit Readiness

é ADDATTO - inanci g Age eAL ’\l Real-time r‘l Ertarprise API-First & 4] Built for Financlel | o ddatte. com

Intelfigence v/ Grade Security U2 Easy Intogration Services
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ADDATTO

professionalism simplified

WHAT IT IS

The Customer 360° Intelligence Engine
unifies data from across all touchpoints

and systems to create a real-time
intelligent, contextual, and actionable
view of every customer.

CUSTOMER 360°

INTELLIGENCE ENGINE

One Customer. One View. Infinite Possibilities.

Al-Powered Financial SLM Driven Agentic

“Every Customer Gets Their Own Relationship Manager.”

Compliant

Enterprise Ready

o fi} Unified data from :1, Real-time intelligence .1 Al/SLM-driven () Personalized engagement () Stronger relationships
(g& all sources ~ & insights 3 understanding (&) atscale 8 &higher lifetime value
A SOURCES THE 360° UNIFIED CUSTOMER VIEW INTELLIGENCE DERIVED
£~ BANKING i @ Financial Health Score
|'|'| + fiscountn f Rrstinehipn a&n Holistic view of income, debt,
I * Transactions & Balances i '- SE\fiHQS investments & risk.
+ Deposits & CASA | WHO THEY ARE '
« Cards & Payments ! Demographics, Life Stage, :
'. Priaarahtns & :: O Behavioral Insights
@ LENDING b Relationships /\’ 4 (@) Understand habits, preferences,
+ Loans & Repaymants - and engagement patterms.
=7 . Crodit Score & Ratings HOW THEY ARE WHAT THEY DO
i ;0:!3‘“' & ‘:l":'ﬂl:""?s PERFORMING Behavior, Spending / Meed & Goal Prediction
. i
elinquancy & Collections Financial Health, : . Patterns, Pr:duct @ Identify future needs based on
Risk Score, Propensity | u““‘ life events & financial behavicr.
INSURANCE & Lifetime Valve | 4 Intoractions
@ = Policies & Coverage [ ] ® = . 5
+ Claims & Settlements 36 0° /\/‘ Propensity Modeling
+ Premium Payments w CUSTOMER a s8]  Predictiikelinood for cross-sell,
= Momi & Beneficiari
jominees eneficiaries INTELLIGENCE - upsell, churn & product usage.
WEA A T HOW THEY ENGAGE . i ]
/\} EALTH MANAGEMEN S e : WHAT THEY OWN @ Risk & Compliance Insights
I « Investments & Holdings - . Assets, Liabilities, +. .
¥ icath ] Real- KYC, AML, fraud
. + Portfolio Performance i CMr.num:atmn R ' ;a :I-:e‘“ ; ratu
+ Risk Profile & Appetiie : H'!‘Inrv& G},’ b cradit risk assessment.
+ Goals & Planning | Sentiments Exposure
i sk i
{ WHAT THEY NEED i O L extbesticton
CUSTOMER CHANNELS : R At Al-driven recommendations for
! Goals, Life Events, » =
= Mobile App PR Financial Needs = engagement & offers.
« Web Portal & Aspirations
= Branch Visits
T Sallcartar/ W UNIFIED CUSTOMER PROFILE
= Email & Chat / WhatsApp POWERED BY
ﬁ John Doe
EXTERNAL & » = 5 E_} m x A 731 Customer iD: CusTI2a456
@ THIRD-PARYT BATA = e[ ML anll Segment. Afflvent
+ Credit Bureau & Score ‘ l’ Relationship Tenure: 5 Yrs
+ KYC/AML & Sanctions Data Al & Financial Real-time Knowledge Advanced Lifetime Value: High
« Market & Econacic Datd Unification SLMs Processing Graph Analytics
+ Social & Public Signals m —_— ~
=] @ aoal
HOW IT WORKS
- - o~° - - - t
== J
COLLECT UNIFY ENRICH ANALYZE LEARN
Ingeat data fram Standardize, deduplicate Enrieh with third-party & Financial SLMs & Al Trigger p lized Conti Iy learn fram

multiple internal &
external sources
in real-time.

@ @

& create a single
customer identity.

behavioral data for
deeper context,

analyze to gonerate
insights & scores.

KEY CAPABILITIES
00 —h
&

360" Unified Profile

Completa, real-time
view of every customer.

Always up-to-date insights
for timely actions.

Life Event Detection
Detect events like salary
credit, marriage, travel,

«child education, etc.

Dynamic segments based on
behavier, value & needs.

actions across
all channels.

=

oo

Cross-sell & Upsell Engine
Identily the rfight preduct
for the right customer
at the right time.

interactions & outcomes
te improve intelligence.

Q.2

=0

Relationship Intelligence Privacy & Compliance
Understand relationship

strength, gops &

Built-in data privacy,
consent management &

ppo F ¥

BUSINESS IMPACT USE CASES

M O ,J' % @ Py lized Offers & dati C?C: Customer Onboarding & KYC
utd (S
e . ¢
30-50% 15-30% 20-35% 25_145% 40-70% +¥} Churn Prediction & Retention @ Risk Manitoring & Early Warning
Incrance in Increase in Improvemant in Increase in Impravemant in ” - . —a : -
Customer Engagement  Cross-sell Corversion  Customer Retention Waltet Share RM Productivity Portfolio Review & Rebalancing (=) Proactive Engagement & Service

Financial

Nathve

Enterprise oy

A

1 5LM Agantic Al

Framawork D

Grade Security

Easy Intagration

©

Comgiliant &
Audit Ready

e
gy Proven in

)@,‘ Al www.addatto.com
e Financlal Services
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ADDATTO

professionalism simplified

AGENTIC Al WORKFORCE

Autonomous. Intelligent. Tireless.

/

Addatto AIRM deploys a coordinated workforce of Al agents
that think, decide, act and learn—autonomously.

WHAT IS THE AGENTIC
Al WORKFORCE?

A team of specialized Al agents

Al-Powered Financial SLM Driven Agentic Compliant Enterprise Ready

working together like a digital
crew—where each agent has a

2,

unigue role, goal and experti
collaborating autonomously to
deliver exceptional customer

From Rules to Reasoning
Agents understand context,
ot just follow rules.

From Reactive to Proactive
Agents anticipate needs
and act before customoars

ask.

From Siloed to Orchestrated

Identifies cross-sell, across

s

funewcls and systment
searmiiessly.

From Manual to Autonomaus
Agents execute tasks
accurately, conslatently

and at scale.

ﬁ.

From Insights to Impact
Agents convert insights
into actions that drive

=

measurable outcomes.

: “Every Customer Gets Their Own Relationship Manager.”

Insight & Intelligence Agent
Analyzes data and financial
SLMs to generate doep insights,
forecsats and recommendations.

Opportunity Datection Agent
Identifies cross-sell, up-sell,
renawal and investment
opportunities in real-time,

Engagement Agent
Engages customers across the
right channal with personalized
messages and offers,

THE AIRM AGENT ECOSYSTEM

Relationship Manager Agent
Owna the customer raiationship,
undaorstands needs and goals, and
orchestrates all interactions.

Risk & Compliance Agent
Maonitors transactions, bohavior
and documents to ansure

compliance and reduce risk,

a

Portfolio & Advisory Agent

Monitors portfalio health,
recommands acticns and

==
AIRM -
Al AGENTS

Coordinated. Goal-driven.
Outeome-focused.

rebalances proactively.

Task & Workflow Agent
n Executes processes, manages

follow-ups and automates
end-to-and workflows,

Service & Support Agent
Resolves queries, guides actions
and provides 24=7 intelligent
support autenomously.

HOW THE AGENTIC Al WORKFORCE WORKS TOGETHER

s o
1. PERCEIVE 2. UNDERSTAND
Ingest data from across Financial SLMs & Al
systems and channels agents analyze context,
in real-time. intent & behavior,
KEY CAPABILITIES
Autonomous Decision dg) Multi-Agent
Making 0 Collaboration
Goal-Orlented 2; \  Human-in-the-Loop
Execution @2 Oversight

Real-time Adaptation
& Learning

Memary & Context
Rotention

R

@

Cross-Channel
Orchestration

Trust, Safety &
Governance

Governance & Guardrails (Compliance, Security, Ethics)

BUSINESS IMPACT AT ENTERPRISE SCALE

ax

ail

VALUE DELIVERED

Hyper-personalized
experiences at scale

Highar revenue through
better oppertunities

Lower cost through
automation

Reduced risk and
stronger compliance

Faster resolution and

24%7 support

Stronger relationships
and lifetime value

B > S I
1l
3.PLAN 4. ACT 5. LEARN 6. OPTIMIZE
Agents collaborate to Execute actions across Continuously learn from Outcomes are measured
pricritize goals and systems, channels and cutcomes to improve and strategies are
choose the best actions, kfl I e and results. continuously optimized,
AGENT ORCHESTRATION LAYER BUILT FOR ENTERPRISE

AIRM ORCHESTRATOR

Plans « Coordinates = Menitors - Optimizes

S

Context Engine

),

Decision Engine
Selects the right

@

Leaming Engina

Maintains custarmer Impreves with avery

Scalable multi-agent architecture

Secure, compliant & auditable

Seamless integration with core systems

& B ©

contest across all agontls) and bost interaction and o~
interactions action utcoms
4

&

resilience

fut o
& ¥

High availability & enterprise-grade

WHERE AGENTIC Al WORKFORCE DELIVERS VALUE

Credit & Loan Lifecycle Managemeant

Claims & Policy Management

o

& i ()

/\f ’ Sl Advisory & {‘fs

" I_I] »‘ t @ Proactive Offers & Campaigns {3_}

30-50% 15-30% 20-35% 40-60% 25-45%  40-70% &5 Onboarding, KYC & Account M o)

Increase in Increase in p in lmpi in ionin  Faster Comphiance {1, Portfalio Manitoring & Rebalancing @
Customer Croas-sall / Up-sell [+ RM P Crpe & Audit N
.

Es Ci i Ry Costs Readiness @ Risk Monitoring & Fraud Prevention {9;]

é ADDATTO

Agontic Al
Framework

Enten AP-First & Complinnt &

Eawy Intwgration Audit Ready

&

Customer Service & lssue Resolution

CRM &

Proven in

Financial Services

www.addatto.com
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HOW AUTONOMOUS
DECISIONS ARE MADE

Intelligent Agents. Trusted Outcomes. Real Business Impact.

ADDATTO

professionalism simplified

WHAT IT MEANS
Autonomous deciaions are outcomes
determined and executed by Al agents

Addatto AIRM combines Al intelligence, automation and governance to make

the right decision at the right time—autonomously.

without human intervention—based on

data, contest, policies and goaks—while
staying within defined guardrails.

INGEST & DBSERVE

]
()

Real-time data is ingested
from multiple sources
scross channels,

= Transactions

= Cuntomor behavior

= Markot & sxternal dota

* Documants & unstructured
data

t

—

2]

UNDERSTAND & INTERPRET

AUSLMs understand context,
Intent, relationships and
constraints.

* Cuntomes 360" view

+ Intent & sentiment

+ Risk & propensity

+ Policy & regulatory context

4

Al-Powered

@ @ Financial SLM Driven

Enterprise Ready

dd; Agentic Cempliant

+ THE AUTONOMOUS DECISION JOURNEY -

EVALUATE OPTIONS

Lo

Agent evoluates possible
actions using goals, rules,
madels and historical leamings,

* Nesit Best Action models

« Businoss rules & policios

Agent salects the bast
action that maximices
outcome within guardrails,

+ Confidence scoring
* Policy & guardrail check
o H ide (If noedod)

* Impact & risk
+ Cost, value & priorty scoring

THE INTELLIGENCE ENGINE BEHIND EVERY DECISION

Financial SLMs
Domain-trained models
understand financial
language. products,
poficies & regulations.

Context Awareness
Understands who,

A14

Machine Learning

Predicts behavior,

8! propensity, risk
' o = and outcomes,
J\

]

+ Declsion rationale generated

Knowledge Graph

Captures relationahips

, |

Security & Privacy

Data is protected with

AUDIT & GOVERN

LEARN & IMPROVE

©

EXECUTE & ACT

e /\/‘)II

q - |

% ol
The sction is executed scross Outcames are measured and Every declsion is logged,
the right system or channel fed back t { h lained and
automatically. Iimprove decisions. for compliance.
« System updates * Qutcome tracking * Decision logs

« Audit trails

+ Communicatians + Modal learning

= Explainability

« Approvals /

+ OMers & recommendations * Regulstory reporting

= Feadback incorporation

4

Continuous Feedback Loop Drives Smarter Decisions Over Time

DECISION SAFEGUARDS & GOVERNANCE

Policy & Compliance Risk Cantrols
Monitors risk thresholds
and prevents

high-risk o nan-

compliant actions.

Ensures every decision
adheres to internal
paficies and external

regulations.

Human-in-the-Loop

| Critical decisions can

@

AIRM

acroes customars,

ba reviewod or

what, when, where,
how and why.

Rules & Policies
Business rules, risk
polickes, complance
and regulatory
constraints.

=
[ ] ]

Offer Next Best Product

Decision Engine

()
[

Approve Low-Risk Loans

Proceanes streaming
data to detect evants

and apportunities

products, accounts,
channels & more.

Real-tima Analytics

EXAMPLES OF AUTONOMOUS DECISIONS

A

Datect & Block Fraud

Dotect suspicious activity

O

Resolve Customer Issues

()

Update Credit Limits

Adjust credit limits based on Automatically resolve foutine

Evary decision s
explainable with clear
rationale and factors.

A

-
Trigger Collections Actions

Initiate poyment reminders,

encryption, access . -
controls and privacy everridden by humans.
by design, -
.'/@":\
NS
Explainability

¢

Portfofic Rebalancing

Recommand o execute

Identity and automatically Evaluate creditworthiness
offer the maat ralevant and approve lang within and take immediate action behavios, risk and utilization queries, d or partfali based
product to a customer. defined guardrails, 1o block fraud, pattamns. service requests, based on rules. ‘on market movements.
KEY ENABLERS BUSINESS IMPACT
High Quality Data Strong Guurdisis Ads ammmnd GRSLM °.0 /\/!
Accurate, unified and Rules, policies and risk Demain intelbgence P I ( : (2'?
reak-time data foundation. controls buitt-in. trained on financial data. “ | | I I i e
30-50% 15-30% 20-35% 25-45%  40-70% 24x7

Sealable Architecture @ Feedback & Learning i—'{;" Enterprise Integration T | i = foer by Faster
Cloudh-nstive, API-first, Continuous leaming 1" Seamless connactivity Castoeer Cross-ssll / Up-sell Cosmar Operationsl & Audit Deoclslons at
wrent:dihvn. from outcomes, ACTOSE Zywiem, Engagement Conversion Retention Costs Readiness Enterprise Scale

THE RESULT: SMARTER DECISIONS. HAPPIER CUSTOMERS. STRONGER BUSINESS.

Higher productivity Measurable and sustainable

Lower risk and stronger

f@} Right action, every time
[ S compliance

Al-Powered Financial SLM Driven

e f\DDﬂfTTCI)!

@ Better customer &’
(o)~ 4 & B
experiences o

business growth

il

and efficiency

Enterprise Ready www.addatto.com

Agentic Compliant
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ADDATTO

professionalism simplified

/

WHAT IS IT?

The Next Best Action Engine
tinuously analyzes customer
xt, intent, behavior and value
imend the single bast
iave the desired

outceme—automaticafly.

INPUTS (360° CUSTOMER INTELLIGENCE)

Customer Profile
Demographics, life stage,
preferences, relationships

Behavior & Engagement

2

Transactions, digital behavior,
channel interaction, life events

Financial Insights
Income, assets, liabilities,
cash flow, credit profile

@P Needs & Intent Signals
Goals, inquiries, support tickets,

intent detection

iy | Risk & Compliance

Risk score, KYC status, AML flags,

regulatory rules

Market & Context
Product trends, campaign insights,
economic indicators

Offer Credit Limit R

NEXT BEST ACTION ENGINE

Right Action. Right Customer. Right Time. Right Channel.

Addatto AIRM's Next Best Action Engine uses Al, real-time data and predictive intelligence
to recommend the most relevant action that maximizes customer value and business impact.

Financial
SLM Driven

Real-time
Intelligence

‘& o
tg‘ Agentic @ Compliant |

+ HOW THE NEXT BEST ACTION ENGINE WORKS

ACTION CATEGORIES

ACQUIRE

UNDERSTAND €] | Prospect outreach,lead rurturing,
Unify and understand cross-salifupsell offers
customer context,
o intent & goals. e z OMNBOARD
f ANALYZE @&  KYCcompletion, product
LEARN recommendation, education
Apply AlML models = s
Capture results, to predict needs,
feedback and cutcomes propensity & value. A GROW
to continuously il | Portfelio review, investment
improve accuracy. opportunities, limit increase
| NEXT BEST ly RETAIN
ACTION ENGINE (3] Churn prevention, service recovery,
e Always learni loyalty rewards
Always optimizing. EVALUATE
EXECUTE Score and rank all PROTECT

High usage, good repayment
behavior, low risk.

Trigger the action possible actions I'\..-/'_I Fraud alerts, risk mitigation,
across the right by outcome, risk palicy & compliance actions
channel or warkfiow and effort.
automatically.
RECOMMEND SERVE
identify the single Issue resolution, next step guidance,
oy B self-service recommendations
recommended offer
or next step.
4
.
OUTCOME
Higher t, better lower risk,
and stronger customer lifetime value.
EXAMPLE NEXT BEST ACTIONS
it t Cross-sell Insurance Activate Dormant Account Personalized Financial Tip Schedule Advisor Call

Al & ANALYTICS POWERED BY

Machine Learning Modeis
Propensity, churn, CLV, intent & uplift models

%)

Deep Learning
Unstruetured data & behavier understanding

e

Predictive Analytics
Forecast needs, risks & outcomes

Reinforcement Learning
Continwously optimizes based on results

Real-time Stream Processing
Instant decisions on live events

& e N

EREBRE OO

L
Al Scoring & Ranking
[(Value, Propenaity, Ritk, Efort)

Business Rules & Guardrails
(Compilance, Policy, flak)
NEXT BEST ACTION
(Single Best Action)

BUSINESS IMPACT

o 2 CE} 4
I
= caé & o -
20-35% 15-30% 25-45% 30-50% 40-70% Higher CLV
Increase in Increase in Improvement in Reduction in Faster Time to Stronger Customer
Conversion Rate Cross-sell / Up-sell Customer Retention Service Costs Action Lifetirme Value

ADDQ{'.I'TQ

Al-Powsared

Financial SLM

Agentic
Driven

Compliant

Surplus cash detected, Life event detected, Lapsad login, eligible Cash flow pattern detected, Complex need detected,
goal ali ion gap i for relevant offer. saving opportunity. high value customer.
I © o L A
DECISIONING FRAMEWORK DELIVERY CHANNELS

Digital Channels
Web, Mobile App, Chatbot

=
i

b
c:":::: - (@] Human Channals
stomer Va

o £®  Ru,call Canter, Branch
Wingdas: ,:J' Automated Channels
Risk & Cont Email, SMS, WhatsApp, Push
Ensure Waorkflows & Systems
Compliance & CRM, Core Banking, Marketing

Automation
Optimize "
Eiartinge i APls & Integrations
e Real-time action trigger across
enterprise systems
KEY CAPAEBILITIES

8 Real-ti
& Al-driven prioritization & action ranking
& with full
&  Dynamic learming from outcomes & feedback
= grade security &
&  Scalable across b &

EIEh Enterprise Ready

www.addatto.com
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ADDATTO

professionalism simplified

WHAT IS IT?

Autonomous Financial Advisory

% Al agents, advanced analytics
and real-time data to provide
personalized, goal-based finoncisl
advice—autonomously, it scts ke
a digital relationship manager that

never sleeps.

INTELLIGENT INPUTS

Customer Profile

Damographics, life stage. S
relationships, preferences

Financial Data
Accounts, balances, income,
expeonses, liabilities, assets

Behavior & Transactions
Spending patterns, channel
activity, digital behavior

Goals & Life Events
Education, hame, retirement,

travel, milestones

Market & Economic Signals
Interest rates, market trends,
inflation, risk factors

AUTONOMOUS
FINANCIAL ADVISORY

Intelligent Advice. Personalized. Proactive. Always On.

Addatto AIRM delivers autonomous financial advisory that understands each
customer deeply, anticipates their needs, and recommends the right actions
to help them achieve their life goals—while ensuring compliance and trust,

- -

HOW AUTONOMOUS FINANCIAL ADVISORY WORKS

Financial SLM
Driven

—

L
2 DISCOVER & UNDERSTAND .
Unify customer data from all h
sources to bulld a 360" view /;\
of goals, bahaviors, needs all I
and prefarences, 02
LEARN & IMPROVE it ANALYZE & ANTICIPATE

Learn from feedback and

outcomes to improve

Al models predict future
needs, life events, cash

advice quality and flows, risks and
customer sxperiance opportunitias.
fine AIRM

Autonomous Al
Relationship
Manager

03

" ADVISE AUTONOMOUSLY

05

MONITOR & ENGAGE

Risk & Compliance Continususly monitar outcomes, Generate personalized,
Suitabifity, KYC, AML, paficy customer responses and goal-aligned
rules, regulatory guidelines market changes, Engage 04 recommendations using
proactively at the right : o rubes, models and
: ACT & ORCHESTRATE X
tirme and channel. financial expertise.
Execute recommandations
acrass products, channels
and partners with minimal
"""" o human intervention. xs
—=
TYPES OF ADVICE DELIVERED
= Cash Flow Optimization @’ Geal Planning D Investment Advisory Credit Advisory Risk Protection
e Improve savings, reduce Plan for short term & Recommand the right = =) dit usage, suitable
uunecessary spend, fang-term goals with Investment mis aligned limit, repayment and insurance and risk
anage liquidity. probabity of success. to gaals & risk profile. credit haalth mitigation strategies.
Al & ANALYTICS POWERING THE ENGINE DECISIONING FRAMEWORK DELIVERY CHANNELS
A *-? Financial SLMs |:°:| Mobile App
i financial lang product It Ponaible Actions
policies, requlations and context. o T :'—-j ek & Portl
Predictive Analytics ff-’ Customer Valus
E- Foracast nesds; cash flows, risks and MEcorieg 4§ Raskirg L_",\/ Email & SMS
opportunities. [Vishos, e, Feanbaing Hizk Efext] & pirdmize
Next Best Action Engine K Cont "Eg” Chatbot & Voice
Ranks actions by impact, effort, cost
and customar praferences. @ Ensure 9] Roba/ Video cans
Compliance
ﬁ" Reinforcement Learning g AR
" Con |earns from and aTarTon ey 4 M & RM Dashboard
outcomes to improve advice quality. Autanomocs @ Optimize o
Recommendation] Experience -r(;_“. APIs & Integrations
(_': Real-time Processing =
- Processes events, triggers and decisions
b el time.
BUSINESS IMPACT
30-50% 15-30% (-; 20-35% 25-45% @ 30-50%
- Incraass in - I l I Incraase in , Impravemant in Incraase in Reduction in
Customer Engagemant Croag-sall [ Up-sell Customer Retention RM Productivity =" Service Costs

Autonomous Fi

A ADDATTO

peotes

Al-Powered

ht financial de

Financial SLM
Driven

Compliant
& Responsible

=)

Agentic

Compliant
& Responsible

-

=

Enterprise

Enterprise
Ready

ADVICE DELIVERED

Personalized
Tailored to individual goals,
needs and risk appetite

Proactive
Recommended before the
customer even asks

Timely
Delivered in the right
channel at the right time

Actionable
Clear next best actions with

expected oulcomes
Trusted & Compliant
Adheres to policies, suitability

and regulatory standards

Measurable

Continuously measured for
impact and improvement

Retirament Flanning Life Event Guidance

Ensure financial security Advice for milestones

(5]

with retirement income

projections & planning.

ke marriage, home,
education, baby, etc.

HUMAN-AI COLLABORATION

Al Advises, Humans Validate
Al provides recommendation with
rationale for advisor validation.

Advisor Augmentation
Al gives advisors insights, prompts
and talking points.

Seamless Handover
Complex cases seamlessly escalated
to human experts.

Continuous Learning
Human feedback improves Al models
and future recommendaticns.

40-70% @
Faster Time to
Retion Higher CLV
Stronger Relationships &

Lifetima Value

ns—today and for the future.

www.addatto.com
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ADDATTO

professionalism simplified

/

WHAT IS IT?

b

CUSTOMER ENGAGEMENT HUB

Right Message. Right Channel. Right Time. Every Time.

Addatto AIRM's Customer Engagement Hub unifies data, intelligence and

ation to in

A centralized hub that

orchestrates personalized,

proactive and compliant

engagemants a ]
customer touchpoints—driving
stronger relationships, loyalty

and growth,

INTELLIGENT INP

Customer 360" Profile
Demographics, relationahips,
praferences, life avents

Behavior & Interactions
Transactions, digital activity,
channed history

Financial Intelligance
Accounts, balances, products,
Income, goals.

Meeds & Intent Signals T
Life avents, intent detection,
propensity scores

Risk & Compliance
KYC, AML, risk score, policy
rules, reguiatory updates

Context & External Data
Markat inaights, campaigrs,
economic indicators

&

Onboarding & Welcoma

i
Cross-sell & Upsell

Gulde naw with
parsanaliced journeys.

relevant products
and selutions prosctively,

Al & ANALYTICS DRIVING ENGAGEMENT
@

Al/ML Models

Understand intent, predict needs
and recammand actions.

Next Best Action Engine
Salects the best action, offer and
channel for spch customer,
Predictive Analytics

Forecast angapement aulcomes
and optimize performance,

Real-time Event Processing
Instantly detect evenls and
trigger engagaments.

Sentiment & Feedback Analysis
Understand customar sentiment and

2}
4
©

improve corvarsations.

Al-Powered

ingful, timely and context-aware

conversations across every channel.

% o | @ | d

] % g

L (-1 i

B | X @ | h

Financial SLM Real-time Omnichannel Compliant & Enterprise
Driven Orchestration Responsible Ready

THE ENGAGEMENT HUB AT THE CENTER OF EVERY CUSTOMER CONNECTION

. @ ~
P -
- Ll %
o
UNIFY & UNDERSTAND
s Create a real-time 360" view
and understand comtest,
needs and preferences, EB
COMPLY & PROTECT DECIDE & PERSONALIZE
Ensure regulatory Al-driven recommandations
eompliance, consent and next best action for
managemant and each customer.
communication
security,

Relationship Deepening

Strengthen relationships with
insights and tallared offers,

ENGAGEMENT ORCHESTRATION

CUSTOMER
ENGAGEMENT

/'\,’-
ol HUB

4

MEASURE & LEARN ORCHESTRATE & DELIVER
Measure outcomes, ‘Seamlessly orchestrate
collect feedback and engagements across the  /
continuously improve right channel at the i
engagements. right time.
ENGAGE & CONVERSE
Deliver meaningful
h = conversations and o€

interactive experiences.

TYPES OF ENGAGEMENTS POWERED

=]

Lifecycle &

&

LA

%

Share tips, Insights and

financial wellness content,

Engage at life events and

Financial milestanes,

EXPERIENCE THAT DELIGHTS

Define Audisnce

»

i3

Service & Support

Proactive support and

issue rasolution.

Sagment, filter & prioritize. Rolevant Tinaly
Offers. Communication

Seloct Action

Chose offer. message & content.

Seloct Channel Soamiiss Trusted &

Pick the right channel mix. Aecita Chiarle s

Persanalize Content

Dynamic content & language. /

P o & Tri Two-way s t Eney &
o Corwersations Helgtul

Rual-time or scheduled delivery,

Monitor & Optimize

Track, | 3
rack, learn & adapt. loyalty and long-term value,

Personalized experiences that build trust,

=

Email

X~

Web

i

Branch

2]

Call Canter

(|

@

WhatsApp

ENGAGEMENT CHANNE

Mobile App
- D In-app messages, push
notifications

Web & Portal
Personaliced banners,
alerts, dashboards

|

Email
Triggered, personalized
and dynamic emails

SMS & WhatsApp
Timety, relevant and
conversational messages

Chatbot & Voice
Al-powered conversations
24x7

Call Center & RM Desk

Agent-pasisted, guided
engagementa

Social Media
Proactive engagement
on social platforms

Branch & Events
In-peraon, events and

eommunity engagement

&
Ratention & Win-back

Re-engage at-risk customens

with timely actions,

DATA PRIVACY & COMPLIANCE
Consent Management

Capture, store and honor
customer preferances,

Regulatory Compliance
Adherence to KYC, AML, GDFR,
DPDP and local regulations.

@

Secure Communications
End-to-end encryption and
channel-level compliance,

Audit & Transparency
Complete audit trails and
explainable actions.

& @

BUSINESS IMPACT

S &

/\/1 The right engagement. The right impact.

& 1%

D

1] I =/ Every customer. Every time,
30-50% 15-30% 20-35% 25-45% 40-70% 25-40% Higher CLV
Increase in Increase in Improvement in Increase in Faster Time 1o Reduction in Stronger Relationships &
Customaer Engagament Crous-soll | Up-soll Custormar Retontion R Productivity Engage Service Costs Lifetime Valus / -
r‘\) Sealable & Flexible Seamless Integration Enterprise Security ‘_m\’ High Availability Global & Local
(E]m Cloud-native. modular Connects with core Robust sacurity, ‘:‘ O I Rofinblo, resiient @ Multl-language. multi-cumency
el and API-first banking & enterprise encryption & access i and always-an and regicn compliant
systems controls

Emterprise
Ready

Compliant &
Responaible

[% Financial SLM
39 i Agentic www.addatto.com
riven

ADDATTO
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ARCHITECTED FOR IMPACT

A modula
that connects

g autor

ADDATTO

professionalism simplified

ud-native architecture

and

5

, real-time engagement

able business outcomes.

EXPERIENCE LAYER

Engage across
customer and employee

channel.

ENGAGEMENT &
ORCHESTRATION LAYER
Orchestrate journeys,
interactions and

workfiows in real time.

Al & INTELLIGENCE LAYER

Deliver innights, predictions
and autonomous deciaions
atscale,

DATA LAYER

Unify, enrich-and govern
data as a trusted
enterprise asset.

PLATFORM SERVICES LAYER
ﬁ Provide reusable senvices
and copabliities for
speed and scale.

INTEGRATION LAYER
Connect seamiesaly with
core systems and
external ecosystem.

C

INFRASTRUCTURE LAYER
Run on a secure, resilient

and scalnble cloud
foundation.

Zoea Trust
Aschitecture

9

Faata Privacy
& Conoent

e
Higher Cimtomer Faster Time
Engugement o Market

Addatto AIRM's enterprise architecture unifies data, Al and automation on a
secure, scalable and open foundation—empowering financial institutions to

deliver autonomous intelligence at enterprise scale.

9

Secure &
Comgpliant

8

oo

C\ ¢
Z ol
2 i

Cloud-MNative
& Scalable

Al-Powered | Financial 5LM
Driven

Agentic Enterprise

Ready

i)

0 | &

=

ENTERPRISE ARCHITECTURE

Intelligent by Design. Secure by Default. Built for Scale.

D 8 A

@

Intelligence
Layer

Regulators

®

Cloud-Native Infrastructure

e 5 .«;(] RA 98 /\ Mti-Clead ’_?\ High Avaliablity
i Workloads "o Orchestration Y Losd Balancing 5 faws ranenicom o & Dinsstor Aecovary

s

Ex © © ©

Regulatary Policy b Access Socurity Manitoring Business Continuity
Compliance Contrals & Threat Detection & Resilience
BUSINESS OUTCOMES
i) o ] {";}
Ia Lot
P © 18 fadl 2
[ Sworger i Efficiancy Battor Dacitions Stronger Relationships
ot Scale & Risk Managemant & Cont Optimization & Quicomes & Lifatima Value

Fr] tal

;iII-r

Financlal SLM j Secure &

Comphiant

C\ Cloud-Native

Agentic
& Scalable

Driven

Mobile App Web Portal Chatbot / Vaice Ermnail / SMS RM Console Branch Banking  CallCenter  APIs/SDKs | Pariner Portals Social / Messaging
Customer Engagement Hub
Journey Mext Best Campaign Content & Offer Event & Trigger Omnichannel Corversation Case & Task
Orchestration Action Engine [} Routing Orchestration Orchestration
AIRM Intelligence Layer (Agentic Al Workforce)
Customer J60* Next Best Action Autonomous Decision Finoncial Advisory Pink & C Pradictivo & Al Agents & GanAl /LLM
Irmtelligence Engina Engina Engina Engine Intelliganca Anslytics Digital RMa Services
AW Intelligens Services
Model Management Feature Store Prompt & LLM Ops Evabluation & Monitard P Al Madel Registry
Enterprise Data Platform
Data Ingestion Data SETL L& 360° Data Store Data Lakehouse Master & Reference Data
Batch / Real-time / Streaming Standardize & Enrich Golden Customer Record Structured « Semi « Unetructured MDM / Hierarchies
Data Governance & Management
Data Cuality Metadata Mansgemant Data Catalog Lineage & Impact Analysis Policy & Consent Managemant Data Security & Privacy
Platform Services
, APl Gateway & (@-‘ Identity & Access _ %, Workdow & A Notification =% Document & Content .;_P() Search & Knowledge Configuration& (7]  Audi & Legging
Manag = " 0o0 ™ Semice " Management £ Sarice Rubes Enghis B Saivice
Integration Hub
Core Banking & CRM / Marketing Payments & KYC / AML / Data & Analytics Third-Party & Partner
Financial Systems Platforms Card Networks Compliance Systems Platforms Ecosystem
4—————  Pre-Built Connectors +« APls » Event Streaming -« File / Batch Interfaces —_—

G oty

#L% & Monitoring

(5 Netwerk & Secury
“/ Segmentstion

ARCHITECTURE PRINCIPLES

Customer-Cantric
Al-First & Agentic

Open & Compasable
Sacure & Compliant
Cloud-Native & Scalable

Resiliont & Highly Available

]
“
“
&
]
&
o

i

Data-Driven & Intalligant

Enterprise

www.addatto.com
Ready
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Autenomous

//A ADDATTO | DATA ARCHITECTURE =

professionalism simplified Customer &
e e 60° Business

Unify. Govern. Enrich. Activate.

Insights
gt
L P /~’|
DATA THAT DRIVES INTELLIGENCE A modern, cloud-native data architecture that connects all data, £ S <l
AND AUTONOMY ensures trust and security, and makes it actionable for Al, analytics AIRM

Addatto AIRM's data architecture and autonomous decisioning at scale. . Intelligence
provides a unified, trusted and 3 4

intelligent data foundation—powering
real-time decisions, Al/ML mode

S| 8|9 | K| O | ®

the enterprise. Cloud-Native Intelligent Secure by Scalable Real-time Al-Ready
by Design

and autonomous outcomes acro!

T —— + DATA ARCHITECTURE BLUEPRINT -

KEY DATA DOMAINS

pha
14

Customer Data

Business-Aligned

DATA CONSUMPTION LAYER “@5

i i Whaore data and delvered
Designed around business % dela s wed Dushboards & Al/MLModet b

outcomes and use Cases. Reports Agoris

Su-Sanvice APls & Data A/ Dot behiwicr, prafsrences,

Analytics Products interactions, identity,

Account & Product Data

—
- Somantic Layer Data Marts: Real-time Views limits, pricing.

One trusted, consistent view DATA ACTIVATION LAYER
Feature Store Data APls

Curated and prepared dota & Matrics {Domain Specific] & Streams
for business use ___} Trangaction Data
o

of enterprise data,

Payments, translers, trades,

Domain-Oriented
? activity, sattlements.

Organized by business domains

for clarity and ownarship. - P i
Al B INTELLIGENCE LAYER i l:} (@) [-{J' @ Ej Channel & Interaction Data
L/
IEnﬂch.analyn and geneate WLl Modiels Prodictive & it Bk ki MLE & Genal Web, mabile, branch, chat,
Secure & Compliant by Design intelligencs Brescriptive Anstytics Engine Sa Decisioning call canter, engagemant,
Built-in privacy, security and
regulatary eompliance, ? Risk & Compliance Data
KYC, AML, risk soores, aerts,
; Data Lakehouss dat eting.
v, Al Analytics Ready OHGHRARNY. FeRvN:
QE} High-quality, context-rich data CORE DATA PLATFORM LAYER Structured Data Semi-Structured Data Unstructured Data
far smarter insights. Stern, procoss snd manage o data @

codes, hieraschies.
j Scalable & Fulure-Proof Batch ing Strearn ing | Data

Cloud-native, slastic and Partner & Ecosystern Data

adaptable to changa. Partnars, vendors, alllances,

apen banking data,

=3 &

Batch Change Dota AP File & Lo
tngestian Capture Ingestion Ingestion

DATA INGESTION LAYER
Ingest and imiegrate data
from anywhere

External & Enrichment Data

Reference & Master Data
B & W @ Customers, products, branches,

Markot data, demograghics,
socisl; geo, sconomic.

@ DATA SOURCES LAYER i @) & & & ®

Where dota criginates CoreBarking  CAM & Mwksting  Dightsl Channali Thisd-Party & Extarnal Duta 1T & Davice
& Financials Platiorma Wb, Mobila, App) Pariner Data (Market, Social, ote) Data

DATA GOVERNANCE & SECURITY (BUILT-IN AT EVERY LAYER)

Dats Governance Data Quality Metadatn & Lineage & Impact Access Control O Data Privacy @ Encrypticn E Audit & Monitoring

Policies & Standards & Validation Data Catalog Analysis & RBAC () & consent At Rust & In Transht & Compliance

DATA FLOW AT A GLANCE DATA QUALITY FRAMEWORK ENABLED BY BUSINESS OUTCOMES
3 Trusted Decisi
,;?; {ngest Cloud-Mative Technologles X v
o Coliect from any source - " \ G Make decisions with confidence
— ; Aecuracy Completensss Elastic, cost-eHective and %
in real-tima or batch. 2 on high-quality data.
l Corect and Ma missing high perfarmance.
Store reliable data eritical data Better Customer Experiences
. TR
@ Land and store in a secure, Modern Data Stack o Porsanslized, timely and
scalable lakahouse, v Open, modular and relevant interactions,
+ P Uniqueness @ Consistency interoperable. . Operational Excellence
— e No duplicates Sama across @ | Streamlined processes and
&~ Cleanse, transform and o confis Trusted aitues e Insigh
erich date. Data Automation & Orchestration MEUER] I To e
s Automated pipelines and Risk & Compliance Assurance
2 Ptivate i e self-service enablement. @ Stronger controls and rogulatory
& Deliver trusted data to apps, comgliance.
Al and business users, i M- b bilite & Moni
+ rules rosk-tino S o Men g . Innovation at Scale
= Optinize Ergtonand vis iy A . (i) | Accelarate Al analytics and new
(@) continuausly moritor, learn proactive alerts. J Sk s it
and improva.
* ENTERPRISE DATA PLATFORM CAPABILITIES
= Lakehouse Real-time & ‘1"3'0 ELT/ETL ro Diata Virtualization [—'\—] Scalable Storage @ High Avallabslity £ Cost Optimization 0’-3\‘: APls & Data
L5 Architecture Streaming | 6= Fipelines 0-0 & Federation == & Compute “60 &DisasterRecovery O D & Governance U Sharing

ks Financlal SLM W Secure & Cloud-Hativ 3
ADDATTO e Al-Powered iy Finoncla Agentic oure e i www.addatto.com
[ o o Complisnt & Scalable | Rendy

WILY Driven
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//A ADDATTO | Al TECHNOLOGY STAC

End-to-End. Scalable. Secure. Intelligent.

WHAT IS IT? : - - ,
Built around AIRM - Addatto's Autonomous Intelligence Relationship Manager -

AT T IR to deliver intelligent applications and autonomous outcomes at enterprise scale.
that combines data, models, Autonomous
platforms and operations to Intelligence

’ ¥ Relationship
deliver trusted Al at enterprise @ E Manager
scale—powered and orchestrated ;CQ @ </ > g E

by AIRM. Al-Powered Scalable Secure & Cloud-Native Open & Enterprise
by Design Compliant Flexible Ready

Al APPLICATIONS AIRM AT THE CORE
& EXPERIENCES L:] @ @ {§} 4 .

A 5 @ ﬂ'nﬂ EBE AIRM unifies data, models, agents
SIS Inteltigent Copilots & Decisioning Automation Analytics & Industry AIRM and tools to understand, anticipate,

outcomes to users icati Warkd] Dsshbaard Saluti E "
and businesses. i Vi i advise and act—autonomously.

= = 3 3E0° Customer Understanding
Al ORCHESTRATION AIRM - Autonomous Intelligence Relationship Manager i it bo ciaita réatima:

LAYER (AIRM) > i i
AIRM archestrales agents, @ :\@v Lg" é‘i X 8 @ e

Next Best Action Engine
models and workfiows Goal Context Autonameus Multi-Agent Tool & AP Memory & Human-in-the-Loop Outcoma
Understanding Awareness Planning o i z d i izati

Recomamend and esecuts the right
acticns at the right tma,

to daliver autonomous :

outcomes.

& Observability » Guardrails - Policies + Safety » Continuous Learning S
{{é} Autonomous Deciaioning

Make secure, policy-compliant

MODEL & AGENT MODEL MANAGEMENT Al AGENTS MODEL SERVING decllons at scals,
AL =0 £ tie Al Workft
el 8 = {:} Pt % @ Agentie oree
Manage, serve and @ 0 anll =] ok C:‘;b Depiloy domain agents that plan,
optimize Al models Model Catalog  Versoming & Evalaation & Task Agents Damsin Agents  Multi-Agent AR Oriing Batch Edge actand learn autonomousty.
4 : Autonameus
and intelligent agents. Registry Bonchmarking Systems pesiiy Inferance Inforence Inforence

o Continuous Learning
Leam from outcomes and feedback

ta imprave avary dacision

Al/ML PLATFORM
g =2 —
SERVICES @ @ SPJ [é)j 22 ":'J} COo @ Human-in-the-Loop
Bulld, train, evaluate DotaLabeling  Faature Store Training Ppetioes. AutoML Hyperparameter Weodal Evaluation MLOps Promgt Ops & J Weags haming I control with
and operationalize Tuning LLMOps transparency and override.
Al models.
DATA PROCESSING & ENGINEERING BATA STORAGE & MANAGEMENT
DATA PLATFORM i i N s CROSS-CUTTING CAPABILITIES
L = = @ @ 2 & @
SiEd = o i 2 - Security & Priva
= Strwem Dota Vactor Matodata u ey
iR pronam sud tgeston  ETL/ELT — DataGQuaiity  Data Envichement Data Like Bzl = s e
SaveniditeforAl DATA GOVERNANCE | Jeyere
[5:@ Data Catalog 4 Linsage & impact Data Poficies & Actens Controls ,Q, Privacy & Consent Data Quality Rutes Governance & Compliance
Policies, standards and

regulatory alignment

FOUNDATION MODEL FOUNDATION MODELS PRE-BUILT Al SERVICES THIRD-PARTY MODELS & APis
& SERVICES LAYER - 3 P s = e A Observability
Leverage and integrate 3 oCke "|i|" @ U &3 @ é’:} G A00  End-to-end monitaring
nd insigh
foundation modeals Multimodal Embedding Spesch Vislon Speech e Translation Partner Models AFla&  OpenSource ook i
i Modelz Madals Models Markotploces  Modais
god o 3 {’é} Cost Optimization
Optimize performance
IMPUT 5 AGE {ET R
com STORAG gl and cost continuously

-9, Scalability & Resilience
< 9 >
“&%  Auto-scale and ensure

TPU/NPU  Serverless Object File VPE / Private Load
Storago Storage Netwark Balancer high availabality
CLOUD PLATFORMS SECURITY & COMPLIANCE ©.  Responsible Al

>
c‘?‘ Faimess, transparency

aws A O O O § - =l 22 and accountablity
AWS  Ane Gep Privats Edge cifen Model Monitoring & Lopging & AN
Cloud Pipelines  Deployment  Dbservabllity  Tracing
DATA & Al LIFECYCLE (POWERED BY AIRM)
BUSINESS OUTCOMES
E =% Q S = @ =g = [&j =% = ﬁ @ Faster innovation and time to market
! @  Better decisions with trusted Al
Collect Prepare Train Evabuate = Daploy Monitor Improve & op and :
Ingest data fromaery  Cloan, transform and Train models and Evalute with MRV AIRM Depiery models, Moriror pecfarmance,  Continuously arn G Scalable, secure and future-ready
source, any format. ‘stnacture data. optimize performance.  quality guandralis. AIRM orchestrates, agentsandapps.  drift and ouicomes. and optimize. & Diffarentiated el L
decidas and cts.
ENABLED BY AIRM INTELLIGENCE SERVICES
@ Model & Agent °€€ Knawledge Graphs Promgt Engineering Guardrails & 9@3 Synthetic Data ‘.ﬁ] Tkt R @ Ao " FinOps for
Maonagement & Memory & LLMOpa Safety OF0  Generstion P [EsaS) o Suite £ Al Workioads

. s r - ive & s s L
e AD DATTQ Jaal:  Al-Powered ] Soate Cloud Natve 8 <._/) fose www.addatto.com

Compliant 3 Scalable Flexlble Ready

Trusted Data. Intelligent Al. Real Outcomes. Powered by AIRM.
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AL

O

AIRM

Autonomous Intelligence
Relationship Manager

@ @ @& <«
Al-Powered Real-time Secure & Scalable & Open & Measurable
ig A Comp Resili Interoperable Outcomes
AIRM TECHNOLOGY STACK - INTELLIGENT BY DESIGN, SUSTAINABLE BY DEFAULT
Al LAYER L,I.'.ama 33/ LangGraph CrewAl AutoGen
Mistral /
Foundation models . . .
+ Phi-4 Financial SLM
frameworiks that State-of-the-art open
reason, plan and and domain-tuned Build stateful, Rale-based agents Multi-agent
act autenemaously. language models. multi-step agent collaborating conversations
waorkflows, towards goals, and automation,
RAGILAYER Llamalndex Haystack LangChain

Retrigve, augment

and ground responses

A SMART, SUSTAINABLE &
TECHNICALLY FEASIBLE TECHNOLOGY STACK

Built for Intelligence. Designed for Scale. Ready for the Future.

AIRM's technology stack leverages best-in-class, open and enterprise-grade
technologies to deliver intelligent relationships, operational excellence

and sustainable business value.

Data connecters and

End-to-end RAG Orehestration of

n| N

’b;‘yr ~

WHY THIS

D

K?

Best-in-Class
Industry-leading open
source and enterprise
technologies.

Sustainable

Open standards,
active communities
and long-term viability.

: . 1 indexing for LLM pipelines and LLMs, tools and Technically
Laing eniarprise applications. retrieval systems. retrieval chains. </ > E ibl
knowledge. easibie
Proven integrations,
mature tools and
enterprise adoption.
VECTOR Weaviate Qdrant Milvus pgvector
DATABASE
High-performance Open-saurce, High-performance ) Massive scale l’ P} Vector extension Scalable &
R T n/ scalsble vector wector search wvector database =~ for PostgreSQL - O Resilient
camantic ratrieval database. engine, for enterprise. simple & reliable, Cloud-native; modular
at scale architecture built for
scale and reliability.
g:g:ﬂ'EDGE Neodj TigerGraph Sesire R
o
s . 0 Leader in graph High-performance Compliant
Madel relationships P databases for graph database Privacy-first design
and C°’f‘5“hfn" connected data, for analytics Al with governance
Saeperictighta, embedded at every
layer.
m DATA Apache Kafka Apache Airflow Spark
| (| iy -]
ENGINEERING Resl:time diats Workflaw orchestration Spar Unified engine for Future-Ready
Ingest, process streaming and B, for data and ML bateh, stream and L Flexible to adopt
and orchestrate data event backbone, pipelines. ML workloads. emerging models,
pipelines reliably, tools and innovations.
DEPLOYMENT Kubernetes Docker Azure OpenAl AWS Bedrock NVIDIA NIM
w2y OUTCOMES ENABLED
Secure, scalable Orchestmate containers. Corvistent cantirer & Access leading Optimized inference Gioriig "
i ooy '& for scatability aned % pxhvnp:ﬂd @* Enterprise-grade e - i (&) Smarter decisions in real time
LLMs with peivacy . 2 x
deployment DA and comgliance, AR A (@) Personalized customer
options. exporionces
@ Operational efficiency
at scale
GOVERNANCE MLflow OpenMetedata Evidently Al Guardrails Al
@ Lower risk and stronger
Ensure trust, safety, miflow Manage metadata, g ] Monitor data & madel Enforce safety, compliance
observability and SRR lineage and data Il quatity in production 1 policies and |
compliance across mmodu:-:n; ’ catalog, continuously, responsible Al @ Measurable business impact
i and growth
the Al lifecycle. performance g
END-TO-END DATA & INTELLIGENCE FLOW -
A
DATA SOURCES - INGEST & PROCESS = STORE & MODEL - RETRIEVE & REASON — = ACT & AUTOMATE — - MONITOR & IMPAOVE
Structured, Unstructused Kalka, Alrfiow, Spack Wector DB, Knowledge Graph RAG Loyer + M Layer Agents anecute sctions ﬂ.Dﬂ Governancn & Obienvabitty

& Stroaming Data across ystems e Continous inpeimament

One Platform.
Any Use Case.
Intelligent Outcomes.

End-to-End
Automation

Open &
Interoperakde

Autonomot
Agents

*  Intelfigent
Al-Powered

A I RM ‘Q\ @ Secure &

o/ Comphont

Q

Autonomous Intaligence
Relationship Monager
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ADDATTO

professionalism simplified

I/

Govern with Trust. Secure by Design. Act Autonomously, Responsibly.

A comprehensive

WHAT IS AIRM?

AIRM unifies data, Al models, age:

Relationship Man

and tools to understand, an

@ | &

framework to govern and secure the Autonomous Intelligence
ager (AIRM) across data, models, agents, decisions and operations.

Q| ¥ | @

Privacy Compliant Transparent Reailient Responaible
by Design by Default by Choice & Explainable E Raliable by Culture
AIRM GOVERNANCE PRINCIPLES -
. Accountable Al Human Oversight Fair & Ethical Transparency

Humans in control of
strategy. boundaries
and exceplions.

Cloar cwnarship and

&

atcountability across
the Al ifecycle.

GOVERN WHAT MATTERS

Data Governance
Classify, eatalog, and govern data

@

quality, lineage, access and usage.

Meodel Governance

Validate, version, meniter and

&

ratire models responsibly.

Agent Governance

Register, authorize and monitor Al cutture

B

Al agents and their capabilities.

Decision Governance
Define policies, thresholds and

for

g

a2

Training & Awareness 7
Bulld Al liseracy and
promate responsible

Audit & Evidence
Maintain awdit trails,

Engung fairness, reduce
bias and promote ethical
Al behavior.

= N

Policy & Standards

Enterpriso Al policies, standards
and acceptable use guidelines,

Explainabla decisions
and clast visibdity
into operaticons,

Q

AN

Risk Management
Identify, assess and
mitigate Al risks
pronctively.

AIRM
GOVERNANCE

Compliance

Ensure regulatory

Privacy & Trust Continuous Assurance
Protect data privacy

and maintain customer

Continuously monitor,
measure and improve
governance.

~
9y

trust,

SECURE BY DESIGN

Identity & Access Management
Role-based access, least privilege
and Just-in-time access,

Data Security & Privacy

Encryption in transit and at rast,

©

masking and data minimization,

Model & Agent Security

Secure development, model

seanning, and agent sandboxing.

@ Runtime Protection

Detect and block threats, anomalies
and harmful behaviers in real time.

@} Outcome Governance eviden:t::d decision and i-n;lﬁls\ry C} Infrastructure Security
Track evaluata and ensuns dedired o tiens Monitoring & Assurance e ? Secure cloud infrastructure, network
business and customer outcomes, 4 . V. . o
Continuous monitoring, auditing o segmentation and hardening.
and independent assurance,
AIRM LIFECYCLE GOVERNANCE Al RISK & CONTROL FRAMEWORK
Rink Category Examples Key Controls. Rink Lavel
A - @ @
(KON g, =% - = oM Privacy Risk Pil aspesure. d consant, i Madium
Security Risk Unauthorized access, attacks 1AM, eneryption, monitoring, Taro trust C High ]
Plan & Design Build & Integrate Test & Validate Daoploy & Oporate  Monitor & Improve
i v’ e , unt > % i
i e = : =0 dog, i Bins & Fairmess Risk Discrimination, untair gutcames Biss testing, fairmess metrics, mitigation CHigh ]

risks, pobces and
OVETIANCS CORTTG.

agents and intagrate  faimesa, saletyand  monitor and manoge

dita & tools securaly. comglianca, in production

AIRM GOVERNANCE OPERATING MODEL

Board | Executive Oversight
Al strategy. risk appetite and value oversight.

oy

£

Al Governance Council

Palicias, d
Al Center of Excellence (CoE) _!r‘(;j'll
Enablement, bast practices, tools and guidance, e

Business & Al Ownars
Accountabie for Al use cases and outcomas.

Al Stewards & Champions
Ensure sdherence and drive adoption,

DATA PROTECTION
Data ClacaiMication Encrypoon Retention & Delation Dats Linsage
Lebeland hundie data  End-to-ondancryption  Reten only s long s Track data arigin, DFR
oy samanaty. o all datn Pacensary. Fiowt and usage.

Unified Data
Foundation

Fa

18

Al-Powered
Insights

¢02

e

ADDATTO

profesaionalism simplified

cure by Deaign

Privacy by Default

savess and enhance Operational Risk Systern failures, downtime

with feadback, Mode! fiak Insccuracy. drift, hollucination

Compliance Risk Rogulatory violations

Less of truat.

HA/DR, monitoring. incident response
Validation benchmarking, drift manitoring

Peiicy anforcaman, audit, roporting

Reputational Risk

GUARDRAILS FOR AUTONOMOUS ACTION

Boundary Guardradls Context Guardrails
Defing what AIRM

can and cannat da.

Use context limis
e st cpanating
bouncaries.

Decision Guardrails
Sut thrasholds, rules
amd appraval points.

Human-in-the-Laop
Roguire human rmviow
for sanaltive acticns.

Escalation Guardrails Policy Guardrails

Escalato excoptions
and high-risk detisians.

Enfarcn palicies and
cormpliance in real time.

COMPLIANCE FRAMEWORK SUPPORT

Q

camme

ASSURANCE & TRANSPARENCY

&

Explainable Al

Provide reasons. evidence and
eonfidence for decisions.
Auditability

Complete audit trails for data,
madals, agents and decisions.
Monitoring & Alerts
Rual-time alerts for anomaties,
drifts and policy violations.
Reporting & Dashboards

Governanca KPis, risk posture
and compliance reparts.

INCIDENT RESPONSE FOR AIRM

O E © il
=[¢
) Datect Re Learn
CCPA ISONEC s0C2 NisT Indusiry Idwnility innues Contain, sssess Notity and document oot cause and
27001 Al RMF Regulations and impoct, and remadiate. 85 required. Impeove controls.

POWERED BY AIRM INTELLIGENCE

Autonomous
Agents

Intelligent
Orchestration

"I Continuous
Learning

nt & Exploinable

Trusted
QOutcomes

TS Resilient & Reliable

ok www.addatto.com
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AIRM USE CASES ACROSS
é AIRM FINANCIAL SERVICES

Autonomous Intelligence

Relationship Manager Intelligent. Autonomous. Impactful. o
s simeanesann: () 1(82) 1 (£2)1(8@)) (&
andl act—deiivers b across key domains.

Al-Pawered Real-tims End-to-End Governed Messutod
Decisions Actian HAutemation & Securs Outcomes

/7Y INSURANCE

J Price sccurataly, pravent fraud and
Gulight policyholders.

FRAUD & AML (O WEALTH MANAGEMENT <>, LENDING

Datect, pravent and investigate e Daliver hyper-personaliced advice Originote smarter, underwrite faster
o

financial crimes in real time. and grow client relationships. and manage risk across the ifecyche.

AIRM CAPABILITIES AIRM CAPABILITIES AIRM CAPABILITIES AlRM CAPABILITIES
@ Real-time transaction monitering 360" client view & relationship =3 Al-powered credit risk assessment Intelligant risk assessmant
with adaptive behavier analytics intalligonee = & scoring & pricing
Io? Al-driven alerts prioritization a’é':, MNext Best Action & perscnalized [\'i% Income & cash flow analysis Claim fravd detection
L and case triage "W recommendations > (traditional & alternative data) & prevention
_.é& Network & fink analysis for @ Portfolio insights & risk profiling @ Automated underwriting & Automated claims triage
9 complex fraud rings G policy decisioning & settlement
Automated SAR/STR generation 7]  Goal-based financial planning @ Early warning signals for Next Bast Action for retention
and filing = delinquency & cross-seil
= ] AML risk scoring for customers, Proactive alerts for life ovents Collections prioritization & Customer 360° for proactive
entities and transactions and opportunities recovery optimization engagement
BUSINESS IMPACT BUSINESS IMPACT BUSINESS IMPACT BUSINESS IMPACT
A
() 60%+  Reductioninfatse postives 00 30%+  incresse in clisnt AUM ‘E} 50%+  Faster decision umaraund 25%+  Reduction in claim leakage
. P o ? o :
40%+  Faster case resclution (O 25%+  Uphftin cross-sell & wallet share 20%+  Lower credit losses 30%+  Faster clsim settioment
@ Stronger Regulatory complisnce @ Higher Chent retention & satisfaction @ Higher Approval rates (right risk) _-'/| Better  Risk selection & pricing
@ Lower  Financial crime losses 83, More  advisory productivity C% Lower cCosttoserve Higher Customer satistaction
AIRM IN ACTION AIRM IN ACTION AIRM IN ACTION AIRM IN ACTION
- '®) 20 " o z B Fi -
8-2-Q-@-4 K- H%-B-0-0 N-8-0-0 @-B-0-6-6
Ingest  Detecth  leeetigite k. DecideBAct  Mosesed Undortand  Aslyseh  Bectmwmend  Dngagel  Masumed heuire Amessh Deckiedh  Monmorh  Feooverd Sucte b o Sericeh  Awemd  Retaind
Tracwactions  Goors sk Priortios Mok /Ale /Fle]  Leww (=21 Prohot oot Bt At Eameute Opimize Apphcation Score Approve Mansge  Cptimice Undsrweite Pokcy Ergago  Setthe Claim  Grow
KEY DATA SOURCES KEY DATA SOURCES KEY DATA SOURCES KEY DATA SOURCES
: 3 A T =t . : o) =) 4
B & @ @8 &§ B 9 @ B8 B B 8 & & @ E ¢
Teamsctions Custeeser  Walchistid Deviessh  Eesormal ChiotDsts Forticlia®  Marksth  Iotevsctioon & Dexuments Appication Croctt Burwas b Barking & Cnd Froployment . Alerative PolicyDsts  Clira b Tebwastics & EtorDsts  Customar
Proflss  Senctions  Channels  Inteligencs Mokdngs  HeenormicDsts Proferwces  KYC Dsta Scoom FowDsts  beomeDets  Data LossDota  kTDols  [Weather sic) Intorections

WHY AIRM MAKES THE DIFFERENCE

Unified Intalligence Autonomous by Design Real-time & Proactive Governed & Secure /J Measurable Outcomes.
360" view neross dats, models, Ial Al sgens make decisions and @ Detect, predict and act in the Built-in gevermance, privacy I]l | Continususly learn, optimize
agents and interactions. take acticns with minimal mement-—nat afor the event. and security across the and daliver business value
hurman intervention A lfeeyehs. atscale.
Unified Data Foundation :' &.Aummalinn Real-time Intelligence Open & Extensible Scalable & Secure
nging
Clean, connected, 9 4 Decisions in the --G AP, imegrations Cloud-native,
governad data Autonomool sgents that moment & ecosystem elastic & resilient
understand and act
Enterprise-Grade Governance & Security
Q Data Privacy & Protection o Role-based Accoss o Maodel Governance ° Auditability & Transparency Q Regulatory Compliance

f BUSINESS Operational Excellence Risk Managemant Revenue Growth m Customer Exparience
O OUTCOMES Improve efficiency and | Q Strengthen controls and g 5 Unlock new opportunities 1 d'o:‘} Deliver personalized,

reduce casts minimize exposure and increase share of wallet seamless experiences

One Platform.

Intelligent Autonomous %y Cloud-Native &
mous Inlalgence = *  Al-Powered le7d  Agents Cd) scalabie Any Use Case.

ship Manager Intelligent Outcomes.
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%

AIRM  DRIVING REVENUE GROWTH AND
OPERATIONAL EXCELLENCE WITH AIRM M

Intelligent relationships. Superior outcomes. Measurable impact.

Autonomous Intelligence
Relationship Manager

AIRM combines data, Al and automation to understand, anticipate and act—
enabling financial institutions to grow revenue, reduce costs and

s )

360" Customer Governed
Intelligence. & Secure

delight customers at scale.

o | @O

End-to-End
Automation

&

Measurable
Dutcomes

Real-time
Action

+ AIRM IMPACT AT A GLANCE -

© ©

20-35% 15-30%
Re\lr:;r::ze;mh Reduction in

®@ ©6

25-40% 40-60%
Improvement in Faster Time to
Customer Retention Market

50-70%
Reduction in
Risk Losses

Operational Costs

2-4x
Increase in Advisor
Productivity

EVENUE AND OPERATIONAL IMPAC FINANCIAL BENEFIT:

REVENUE IMPACT

F
® Mora Cross-sall / Upsell
Al-driven next bost action and personalized
recommendations increase product
penetration,

Mew Business Growth

Identify high-patential prospects and
accalerate acquisiion,

* Improved Customer Lifetime Value

Stronger relationships. higher satisfaction
and increased wallet share,

@ OPERATIONAL IMPACT

* Process Automation
Automate repetitive tasks and workfiows
scross the custemer (ifeeych.

& Advisor Productivity
) copilots and inaights reduce manual
efiort and increase productive time.

s Improved Decision Quality
Real-tima insights and unified data lead
ta batter decisions, faster,

# Risk & Compliance Efficiency
Continuous monitoring. automated controls

and intelfigent alerts raduce manual review.

FRAUD & AML

©

= Faster datection and investigation
of susplelous activithes

* Reduced false positives

= Stranger regulatory comphiance

Impact
50-70% 40-60%
Reduction in Reduction in
fraud losses Investigation time

Global Bank

i

I 20-40%

I 15-30%

I 20-30%

I 25-45%

N 20-50%

I 40-60%

I 30-50%

@ DIRECT FINANCIAL BENEFITS (annual impact)

Benefit Area

Revenue Growth

Impact

Increase in eross-sellfupsed],
new accounts & wallet share

toe Cost Optimization :ﬂummation B efficiency
improvements

Lower fraud, AML, credit &

Risk Reduction 5
operational risk losses

Faster collections, reduced

@ Working Capital
definquency. optimized liquidity

Optimization

Better risk-based pricing and

Capital Optimization i 5
capital allogation

FINANCIAL IMPACT SUMMARY

§+{%+@+

Revenue Uplift Cost Savings Risk Savings

Typical Financial Impact

+10% to +25%
increase in total revanue

10% to 20%

reduction in operating costs

15% to 30%
reduction in risk-related losses

5% to 15%

improvement in working capital

5% to 10%
reduction in capital charges

G

Capital & Working
Capital Benefits

Significant
Bottom:-line
Impact

Typical Total Financial Impact: 20-40% improvement in P&L

- AIRM IMPACT ACROSS FINANCIAL SERVICES

WEALTH MANAGEMENT

i

recommendations

.

Impact
20-35% 25-40%
Incraase in AUM Improvemant in
grewth eliant retention

Parsonalized advice and portfolio

Increase in wollot share and retontion
Proactive engagement and servicing

«n. LENDING m INSURANCE
+ Semarter credit decisions and pricing J = Intelligent undarwriting and pricing
+ Faster origination and approvals * Higher palicy convorsion
* Lower delinquencies and defaults * Lower claims leakage
impact Impact
15-25% 20-30% 15-25% 20-30%
Incroasa in loan Redugtion in Increase in pramium Reduction in claim
baak growth credit losses growth leahage

AIRM IN ACTION: CUSTOMER SUCCESS EXAMPLES

o Leading Wealth Manager

s Top 10 Retail Lender

"

Insurance Provider

Implemented AIRM for CRM, cross-sell @GR Dorloved AN for imights-ted advisary PES”  Used AIRM for credit sutomation hdopted AIRM far underwriting

and operations, and chiant engagerment. and callections. and claims optimization.
+22% -18% +35% +28% -25% +30% -28% +20%
Revenus Operating AUM Chent Credit Productivity of Claims Policy
Growth Costs Growth Retention Losses Underwritars Leakage Renewals

WHY AIRM? THE BOTTOM LINE
o AIRM delivers measurable business value
i 6 & e >
@ \1‘.],)} @) anl o by driving revenue growth, reducing costs,
Unified Customer Al-Driven Insights Autonomeus End-te-End Governad, Secure Measurable Impact i risks and improving cust

360° View & Predictions Actions Automation & Compliant 2t Every Step

Intalfigent

Al-Powsred

Autonomous

Agents

lowd - Open &

Scaluble Interoperable

outcomes—sustainably.

One Platform.
Any Use Case.
Intelligent Outcomes.
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AIRM | COMPETITIVE DIFFERENTIATORS

Why AIRM. Why Now.

AIRM is the industry’s first Autonomous Intelligence Relationship Manager

Autonomous Intelligence
Relationship Manager

that unifies data, Al, and automation to deliver intelligent relationships,
autonomous actions, and measurable outcomes at scale.

2 | @

Q

&

Al-Powered A Real-ti End-to-End Secure & Measurable
Intelligence Actions D i C li o
AIRM KEY DIFFERENTIATORS
O
& B 9 4 @ ol
Q
. o+ 4 aoall
True Autonomy Unified Intelligence 360" Relationship Al-Powered End-to-End Built-in Trust Outcomes
Foundation Intelligence MNext Best Actions Automation & Compliance That Matter
Autonomous agents Single, governed data Deep, real-time Proactive, personalized Automate across the Security, privacy, Designed to deliver
that understand, and Al & d ding of actions and Iifecyel a and measurable business
decide and act— BCross lationships, needs, recommandations from acquisition to explainable Al impact—revenue,
with minimal human products, and behavior, and context. that drive outcomes. service and retention. embedded by design. risk, cost and
intervention, touchpeints, experience,

Intelligence

Data

Actions
Automation
Personalization
Insights

Scalability

Governance
& Security

@ RSN

20-35%

AIRM VS. TRADITIONAL APPROACHES

CAPABILITY “ TRADITIONAL PLATFORMS THE DIFFERENCE

Al-native with continuous learning
from outcomes and interactions

Unified, real-time, governed
and contextual

Autonomous agents execute
decisions across channels

End-to-end workflow and
decision automation

Hyper-p lized in real-ti
across every interaction

Predictive, prescriptive and
causal insights

Cloud-native, API-first,
modular and extensible

Embedded governance,
privacy and compliance

Rule-based or static models
with periodic updates

Siloed, batch-based,
fragmented

User-dependent,
manual execution

Point solutions,
limited automation

Segment-based,
not real-time

Descriptive reporting
and historical views

Monaolithic, hard to integrate
and scale

Add-on controls,
inconsistent

THE AIRM ADVANTAGE

\

15-30%

o)
%
25-40%

-

40-60%

w
N\

=

More accurate decisions,

v better personalization, higher impact
(- 360° view, real-time insights,
S

trusted data

Faster time-to-action,
higher productivity

Lower cost, fewer errors,
greater scale

Stronger engagement,
higher conversion

Proactive strategies,

(&)
“—'  better business outcomes
(;-) Faster innovation,

— lower TCO

Lower risk, audit-ready,
built for trust

50-70%

Reduction in
Operational Costs

Increase in
Revenue Growth

WHY IT MATTERS

Stronger customer relationships
through real understanding

Proactive engagement that
drives growth

.

Operational excellence
at enterprise scale

Future-ready platform for
Al-driven transformation

Reduction in
Risk Losses

Faster Time
to Market

Improvement in
Customer Retention

AIRM DIFFERENTIATES ACROSS FINANCIAL SERVICES

@ FRAUD & AML

Real-time detection
and Investigation

Reduced false positives

Stronger compliance

40-60%

Reduction in
Investigation Time

WEALTH
MANAGEMENT

)

= Personalized advice
and portfalios

« Stronger client retention

= Growth in wallet share

==

111 LENDING

= Smarter credit decisions.
and pricing

« Faster origination

» Lower delinquencies

Trusted by forward-thinking institutions to build intelligent relationships and deliver superior outcomes.

Secure &
Compliant

B

Al-Powered
Awnanomous ineligence Intelligence
Relntionshic Manager

Enterprise-Grade
Scalability

(©  Autonomous

D

Agents

Increase in Advisor
Productivity

@ INSURANCE

Intelligent underwriting
and pricing

Lower claims leakage

Higher customer satisfaction

20-35% 15-25% 156-25%
Increase in Increase in Loan Increase in Premium
AUM Growth Book Growth Growth
[s] & =t P Al A M ble
</> pen ' roven . 'Qr\}'[l easural
Interoperable & Innovation n[lﬂ Impact

Secure &
Compliant

""‘} End-to-End

{-a'.' Automation

©)

Measurable
Outcomes

One Platform.
Any Use Case.
Intelligent Outcomes.
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